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71 years of hospitality under one roof! 


Seventy-one years is a long time for a hotel to stay put 


and prosperous...especially in such a dynamically chang- 
ing city as New York. Yet the Hotel Chelsea, though ever 
modernizing internal decor and services, has been shelter- 
ince its erection in 1883 by the original Barrett Roof 
Such superior, longer-lasting protection owes much to 
the matchless quality of Barrett roofing materials. Con- 
tructed of alternating layers of the finest pitch and 
tarred-felt, Barrett built-up roofs are topped with gravel 
iag or promenade tile surfacing. Barrett materials and 
methods—based on a century’s research and experience- 
provide the safest, toughest, best value roof on the market 
rated Class A by the National Board of Fire Underwriters 
BARRETT DIVISION, Allied Chemical & Dye Corporation, 


For 100 years — i0 R 


tector Street. New York 6, New York, Chicago, ilhed } 
ic | 
the greatest name in roofing TAc ™ PI ielphia, Birmingham. In Canada: Montreal hemcal | 


BARRETT ROOFS 


‘ ‘ 425 Fourth Ave New York 16, N. Y 
Subscription price, Domestic 1.00 per year ents pet ' Canada ar foreis $4 Der year eentered as second class matter July, 1949, at the 
Post Office at New York, N . under th ct of arch 3, 1879 
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NOW! SAVES RE-ROOFING COSTS 





WH 
AY 
—— 


"REDUCES ROOF 
TEMPERATURE 


UP 10 24 


Kenitex ALUMINUM-ASPHALT 


LASTING ONE COAT ROOF PROTECTION 





FOR THE HOME The unique effectiveness of this roof coat- 
—One application of Kenitex ALUMINUM ing is derived from the insulating and 


ASPHALT on roofs acts as a protective parasol over the entire build- protective properties of asbestos and per- 
ing. It not only reflects heat and lowers under-roof temperatures lite, plus the leafing action of the alu- 


but, in effect, gives you a new roof. 


Applied by brush or low pressure spray in one low cost operation. No fuss, 


muss or odor! 


minum flakes which form a metallic shield. 








FOR INDUSTRY _ ,.nitex ALUMINUM-ASPHALT not only extends FOR ALL ROOF SURFACES: 


Composition, Built-Up, Rustable 


roof life but also reduces air conditioning costs - keeping buildings Metal, Tile and Wood Shingles 


cooler in summer resulting in increased employee 


ciency and morale. 


*In actual tests under-roof temperatures have dropped 24° in just 10 DISTINCTIVE NEW BEAUTY 


minutes. 


FOR THE FARM_ Poultry raisers report better broiler weight WEATHER PROOF 


and increased summer egg production . . . dairymen report better 
milk yield . . . all livestock thrive better under Kenitex ALUMINUM FIRE RETARDENT 


ASPHALT roofs. 


Farm users . . . save money and make money too, from the reduced 


INSULATES AGAINST 


hot weather under-roof temperatures of Kenitex ALUMINUM HEAT & COLD 


ASPHALT roofs. 


Kenitex Corporation, world’s largest manufacturers of 
exterior coating have once again developed a product 
with an unlimited market and profit potential. 


Exclusive Dealer Franchises Now Available 
Be first in your area. 


WRITE, WIRE or PHONE TODAY! 


Kessitex corporaTion 


2959 South Fairfax Avenue - Los Angeles 16, California 


©1953 Kenitex Corp. K.C. 205(536) 


KENITEX CORP. 
2959 S. Fairfax ~- Los Angeles, Calif. 


NAME 
STREET 
a 
STATE 





AMERICAN ROOFER 


It’s a tough grind 
Hunting for new ideas 
and better products. 


American Roofer 
& Siding Contractor 
... do it for you. 


Check the boxes opposite products or servi- 
ces about which you want information. Fill out 
the coupon. You will receive FREE the latest 
BOOKLETS, catalogues, information and de- 
tails from the manufacturers. Do It NOW 
while you are going over the list, and send to 
American Roofer & Siding Contractor, 425 
Fourth Avenue, New York 16, N. Y. 


American Roofer G Siding Contractor . Insulation, Roof . Roof Coatings 

425 Fifth Avenue . Insulation, Reflective 73. Roof Carts 

New York 16, N. Y . Kettles and Pumps 87. Roofers Insurance 
. Knives, Roofing 78. Saws & Saw Blades 


. Ladders 48. Scaffolding 
. Aluminum-Asphalt Paint . Louvers 54 


Send me facts on the items checked. 


. Spray Equipment and Pumps 
. Aluminum Roofing Membrane Fabric 69. Sprayed Sidewall Resurfacers 
. Aluminum Siding . Nails & Screws | 59. Tools, Catalogs of 

. Artificial Stone Siding Natural Brick Veneer | 60. Underlayment for Roofing & Siding 
. Asbestos Cement Shingles . Pigeon-proofing 

. Asphalt Roll Roofing . Plastic Siding Other Items 

. Asphalt Siding 

. Aluminum Awnings June, 1954 

. Caulking Compounds & Guns 

. Cutters, Shingle & Siding 

. Cold Process Roofing 


. Felt Laying Machines 
. Flashing Fabric 

. Hoists and Derricks 

. Hot Stuff 

. Insulating Siding 
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DESIGNED TO SELL ON SIGHT. Here are the two 


newest Gold Bond Asbestos Shingle colors... beauti- 





ful Seafoam Green and Holiday Blue! Selected by 
color experts to meet today’s style tastes, these colors 
will sell on sight. Now you can offer prospects seven 


smart colors...plus white. 


SEALED IN WITH SURFASEAL. Chroma-Tex colors 
are protected against rain, dirt 
and grime by exclusive Surfaseal. 


SALES COME EASIER with 
hard-hitting Gold Bond sales aids. 
Handy sales kits, direct mail cards 
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Wood Grain Chroma-Tex Dutch Lap Hexagonal Corrugated 
Siding Siding Roofing Roofing Sheets 
Shingles Shingles Shingles Shingles 


and many other free merchandising tools will mean 


easier sales—more profits for you. Big, colorful 
national advertising in leading magazines help pre-sell 
your customers on Chroma-Tex Asbestos Shingles. 


The Good Housekeeping Guar- 
anty Seal is your prospect's assur- 
ance of dependability and quality. 


Put all these selling features to work for you. Hop 
on the big Gold Bond Color Wagon today. Write 
National Gypsum Company, Dept. AR-64, Buffalo 2, 
New York, for free product samples and ideas that 
will produce sales for you. 


Pliaboord the line that’s 
easiest to sell 


Permaboard 





NATIONAL GYPSUM COMPANY ¢ BUFFALO 2, NEW YORK 








HE COULDN’T BELIEVE ADDEX ROOF SHIELD 
WOULD LAST THIS LONG 


Skeptics can watch Addex Roof 
Shield for years. . . but that’s the 
hard way. The superiority of Roof 
Shield over ordinary re-roofing 
methods is already proven by 
more than 6 years of laboratory 
testing ... 5 years of actual field 
applications. Over twenty million 
square feet of Addex Roof Shield 
. and that 
figure is constantly increasing. 


have been applied . . 


Here's how you benefit from the 
extensive research done on Ad- 
dex Roof Shield. Accelerated 
weathering tests in the laboratory 
have proved that adherence to 
the original roof is perfect. . . max 
imum plasticity is assured even 
after years of exposure. The as- 
phalt used in Roof Shield is spe- 


cially compounded with patented 
chemical additives to obtain 
greater ‘wetting’ action with the 
glass fiber reinforcing mesh. Tests 
have definitely established the 
strength of Addex Roof Shield to 
be 10 times greater than conven- 


tional asphalts. 


Laboratory testing has _ estab- 
lished Addex as the modern 
standard of re-roofing. You can't 
ignore this positive proof... you 
know the properties of Roof Shield 
before you apply. Specify the re- 
roofing process that’s proven best 
... ADDEX ROOF SHIELD. 


f : . 

Write today for , 

literature » 7 aa 
< : 


LABCO)|)| A 


INCORPORATED 


CLEVELAND 6, OHIO 
NATIONAL DISTRIBUTORS OF ADDEX ROOF SHIELD 


10315 WILBUR AVENUE 


ig 
"a 


ROOF SHIELD 
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Building Insulation. by Paul D. Close, B.S. 
3rd Edition—Revised and Enlarged, contains 
372 pages, 181 illustrations, 65 tables, is fully 
indexed, durably and handsomely bound in 
washable cloth to give the uimost in service. 
It is priced at $5.25 


In this new edition an effort has been made 
to cover the subject in such a manner that it 
will be useful and of practical value to the 
architect or engineer, to the manufacturer, to 
the dealer, and to the consumer who may be 
contemplating the construction of a new house 
or the remodeling of an old one. The book has 
been brought up to date in all details. 


Sheet Metal Work, by William Nuebecker. 
360 Pages, 430 illustrations, $4.00. A generously 
illustrated manual of practical self-instruction 
in pattern drafting and construction work. It 
includes chapters on tools, methods of obtain- 
ing patterns, workshop problems, problems for 
light gauge metal, coppersmith’s problems, 
problems for heavy metal, skylights, roofing, 
cornice work and patterns for forced-air fit- 
tings. 


Asphalt and Allied Substances, by Herbert 
Abraham, 1,515 Pages. $25.00 for New Edition. 
A key to virtually all available knowledge 
on asphalts, tars and pitches. The volume has 
333 illustrations, 122 tables and charts, 12,000 
references and 9,000 patent citations. Included 
are sections on prepared roofing-asphalt shin- 
gles, built-up roofing and waterproofing 


Skylight and Room Tables, by H. Collier Smith. 
134 Pages. $1.50. This is a time-saving refer- 
ence book, giving the true lengths of all bars 
for skylights and roof rafters of standard 
pitches. The author is a practical skylight man. 


How to Estimate for the Building Trades. by 
Townsend-Dalzell-McKinney. $5.75. 633 pages, 
318 illustrations, 44 tables. A complete and 
practical book on the estimating of mate 
tials and labor, plus the actual practices of the 
various trades in handling construction details. 
Por the estimator, contractor or builder who 
does not have bulging files of cost data, this 
book will prove to be indispensable. 


Cash only—List the books you want, attach to 
check for the proper amount, and mail to. . 


BOOK DEPARTMENT 


AMERICAN ROOFER 


425 Fourth Ave.. New York 16. N. Y. 
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the most weather-resistant, 


and roll right off. Tests have shown its astounding resistance to sun- 
light, industrial fumes, ice and snow and below freezing temperatures. 
Silicones are an invisible agent which cannot dissolve in water. They 
penetrate deeply and leave no surface film to peel off or wear away. 
Water-borne dirt, which can cause streaks under window sills and 
around other trim does not readily gain a foothold to mar the natural 
beauty of the shingles. 


The water resistance of the Siliconed surface of ‘“‘Century’"» NU-GRAIN 
Shingles seems unbelievable. It causes water to “ball up”’ instantly 


“Century” NU-GRAIN Shingles are as permanent as stone itself. 


They will not burn, rot or corrode and never need paint for protection. 


green, brown, gray and white- 
and the realistic wood-grain pattern are designed for a lifetime. 


The distinctive NU-GRAIN shades 


tone 


“Century” Shingles are sold by more than 700 distributors. Ask the 


K&M distributor near you about new Silicone-treated 
siding or write to us for complete information. 


“Century 


Shingles now Silicone-treated. In style 


“Century 
# 58: (straight butt line) NU-GRAIN gray, brown, whitetone and 


green (illustrated); also Shell White with cypress graining. In 


style #57: Shell White with cypress graining and wavy butt line. 


There are six 


KEASBEY & MATTISON 


COMPANY *+AMBLER* PENNSYLVANIA 


America’s first maker of asbestos-cement shingles 
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hiladelphia Builder 
Sells Entire Development 
In Just One Week! 





All 112 
Split-Level Homes 
Roofed with 


Certain-teed 
Thick Butt 
Shingles 





Popular as split-level homes are, 
it takes something special to sell 
57 in one day—an entire develop- 


ment of 112 in just one week. 


It takes outstanding design. It 
takes good, sound construction 
And it takes the best in building 
materials. 


That's why the ‘‘specs”’ called for 
Certain-teed Thick Butt Asphalt 


Cortain-teed 


@EG. U.S. PAT. OFF. 


Quality made Certain 


.. Satisfaction Guaranteed 





Sample Home, Springdell Farms Development, Springfield, Pa. 
Builder: Springdel!l Corp., Norman Slott, President 


Shingles on every one of these 


Springdell homes 
i 


Certain-teed Thick Butt Shingles 
are thicker where it does the most 
good—on the part of the shingle 
exposed to the weather. They're 
‘Millerized’’* for longer life. And 
they come in some of the hand- 
somest colors you've ever seen 


Colors that contribute even more 


s\/7 
Atarate wed » 
yen 


Architect: David Slott 
Roofing Contractor: Sam Collum 


here because split-level roofs are 
at eye level and so more impor- 
tant to over-all appearance. 


Are you familiar with Certain-teed 
Asphalt Shingles? There are 
styles and colors for every type 
home. There are no better asphalt 
shingles. 

*Special asphalt-impregnating process 
developed by Certain-teed. 


CERTAIN-TEED PRODUCTS CORPORATION 
ARDMORE, PENNSYLVANIA 

EXPORT DEPARTMENT: 100 EAST 42ND ST., NEW YORK 17, NY. 
ASPHALT ROOFING « SHINGLES « SIDINGS » ASBESTOS CEMENT ROOFING AND SIDING 
SHINGLES » GYPSUM PLASTER + LATH » WALLBOARD « SHEATHING * ROOF DECKS + 
FIBERGLAS BUILDING INSULATION « ROOF INSULATION » SIDING CUSHION 
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Daas: a Better Job... Faster / 


REYNOLDS 2227 ALUMINUM 
FLASHING 


Seed up Profits! 


You give your customers a better job, with this rustproof 
flashing that never stains walls... better looking, too. 

You give them the best value ...lowest in price of all 
rustproof materials. And you make more profit, because 
Reynolds Lifetime Aluminum trims and works easier, 

cuts application time. Look around at new homes in 

your area and you'll see the proof of aluminum’s 


popularity for every flashing use. See your jobber. 50-foot rolls, 14”, 
20” and 28” wide. 
Flat sheet 28°’ wide, 


le hae a a lengths up to 12’, 
) ‘ a sl . - 
Building Products Division, Louisville 1, Kentucky. 019" thickness. 


Mail the coupon. Reynolds Metals Company, 


Reynolds Metals Company 
Building Products Division 
2004 So. Ninth St., Louisville 1, Ky. 


Please send FREE full information on: 


REYNOLDS [Metime 4 ee ALUMINUM [_] Gutters. [ ] Reflective nese, 
[-] New “Shadow Cup” Master Shingles. 
GUTTERS AND DOWNSPOUTS 


Name__ 
Finish every roofing job with these hand- Address 
some, quick-selling rustproof gutters. Ogee 
and Half-Round, smooth or stippled finish. 





SEE “MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 


REYNOLDS $& ALUMINUM 


BUILDING PRODUCTS 
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fireproot asbestos cement siding 


just see how it selis! 

New colors give a house a true luxury look at 
moderate cost. They're fresh and lasting 
Cadet Gray, Canyon Brown, Island Green, 
Salem Red, Birch White—so soft, so right for 
any house. Lustrous, thermoplastic coating; 
no paint or preservative needed. Straight 
grain texture is non-patterning and will sat 


isfy your most discriminating customers 


just see how fast it goes up! 
Shingles are extra wide—-27 inches—meaning 
fewer to handle, fewer to nail up. (Means less 


joints, tighter walls for the homeowner, too.) 


just see how it pays! 
You get increased volume because it’s so easy 
to sell! Quicker installation saves labor, lets 


you finish jobs faster 


For complete information, write 


Dept. AMR-1, 300 W. Adams St 



























































, Chicago 6, Ill. 



















































































































































































UR good friend, Joseph EK. Som 

erset ot Jos. kk. Somerset Corp., 
450 Talbot Ave., Boston 24, Mass., 
has written to us again, remembering 
our request of some time ago for 
“pet peeves,” with another most in 
teresting, informative article. In the 
letter which accompanied the present 
article Mr. Somerset stated that his 
previous words of wisdom had re 
ceived much favorable comment from 
fellow contractors, many of whom 
saved the article and used it in con 
nection with sales training. 

In regard to the article which fol 
lows, Mr 
that: 

1. We preserve property values. 


2. We help raise living standards. 


Somerset states it shows 


3. We create business for others 
besides our industry. 

4. We prevent the creation of 
slum areas and clean up existing 
slum areas. 

“If this is not a public benefit,” 
says Mr. Somerset, “what is?” 


The National Bureau of Econom 
Research estimates the value of pri 
vately owned structures, exclusive of 
farm buildings, at about 45. billion 
dollars 

The land upon which they stand is 
worth another 25 billion, making quite 
a sizable investment for millions of 
people. This investment is endangered 
by neglect The facts of neglect are 
plain to any passing observer entering 
a town or city by rail or motor. De 
terioration stares at him everywhere 

as he comes in through slum areas 
with dismal back yards more than 
normal depreciation is obvious. The 
reasons for this condition are numerous 

Material shortages and restrictions 
on use of certain materials for main 
tenance work during the war and post 
war years have brought an abnormal 
deferment of maintenance repair worl 


and this has made slums of some ot 


Wd -@ 
ild ny area 


the more active new bu 


Che high cost 


relation to income on income paying 


maintenance in 


properties has had its effect Other 


ntinuecd 
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a SIDING CONTRACTOR 


Devoted to Roofing * Siding * Insulating * Waterproofing 


Publishers of 
Roofing, Siding & Building Specialties Manual 
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NOW -~Carey stone asbestos siding 


is DOUBLE-SEALED to seal up sales! 


New Carey double-sealing process permanently 


seals oul walter, dirl, fumes and weather . . . keeps 


colors fresh and new-looking for years and years! 


You can’t see the double seal applied to 
Careystone asbestos siding. But you can 
see what it does to provide real customer 
satisfaction! Just ask your Carey Rep- 


resentative for a demonstration! 


You'll see how water rolls right off 
Careystone .. . can’t penetrate to carry in 
dirt, grime and stains. Here at last is a 
siding that stays fresh and new-looking; 
is wonderfully resistant to sunlight and 
fading, fumes, chemicals, atmospheric 


deterioration. 


Careystone Double-Sealed Asbestos Sid- 


Colors: 


Serving Home, Farm and Industry Since 1873 


| 


ing is a permanent material that will not 
rot, rust, corrode, burn, warp or buckle. 
Its Plastic-Silicone seal will not peel or 
wear away. And Careystone never needs 
protective painting or preservative treat- 
ment. Beautiful pastel shades in a va- 
riety of colors and a handsome striated 
texture win instant customer approval. 


Be sure and ask your Carey Representa- 
tive to show you new Careystone Double- 
Sealed Asbestos Siding. Or, write to us 
for complete information. Address De- 
partment ARS-6. 


Pastel Green 

Pastel Brown 

Pastel Coral 
’astel Gray 


The Philip Carey Mfg. Co., Lockland, Cincinnati 15, Ohio 


he Phili yey Co. Ltd. Mont: I3P.0 





for June, 1954 


AMERICAN 


ROOFER 
& SIDING 


CONTRACTOR 


June 


ereeeeene 


1954 


FHA loans to continue! 


Mason recommends changes 


KE PORTS received just as this ts 


sue was being readied for the press 
indicate that Congress has every inten 
tion ol forward wit 


going 


a vigorous 


program of reform and improvement 
Housing Administra 
of battle cleared it 
that the emphasis 
would be less on the so-called “scan 


dals,”’ at FHA Title | 


was concerned, and more on writing in 


for the Federal 
\s the 


apparent 


j 
SION 


tion 


became 
least inastar as 


safeguards to the housing bill which 


has reached the Senate 
The new Acting Commissioner of 
FHA, Norman P. Mason, has 
commendable willingness to 
to the 
and 


show 1 
listen 
industry 


advice of important 


consumer-interest leaders, and 
in incorporating their best suggestions 
into his recommendations to the Sen 
ate Banking Co 
May 


submitted his re 


mnuttee 
Mason 


ommendations to the 


late im Commissionet 
Senate Banking Committee after con 


ferring with two specially-appointed 
FHA Indus 
trv Advisory Committee, and the FHA 


\dvisory Con 


advisory committees : the 


Consumers’ Interest 
miuttee 
As announced on May 18 


Mason's 


1954, Mr 


mat recommendations as 


they affect roofing and siding con 
tractors in regard to Title | 
quests for: 

Authority to suspend dealers, 
salesmen, and others who abuse 
the program. 

Strengthening of the criminal 
code to prevent use of the initials 


were re 





Photo of the Month 


Pictured in the aerial view on our cover 
is the Los Angeles International Airport 
Industrial Tract. Construction comprises 
some 50 buildings used by approximately 
37 leading industrial firms. 1,322,724 sq. 
ft. of Celotex—El Rey Build-Up Specifi- 
cation Roofing protects these buildings 
from the elements. Hayden-Lee Develop- 
ment Company are the owners, develop- 
ers, and builders. S. Charles Lee is the 
architect. M. K. Goldsmith is the struc- 
tural engineer. Pioneer Roof Company is 
the roofing contractor. 


In addition to the more than a million 
feet of asphalt roofing felts used, the 
entire roof area is covered with a Celotex- 
El Rey Shell White cap sheet with all 
plies mopped down with Celotex-El Rey 
roofing asphalt. Architect Lee insisted 
on a white roof for added insulation and 
appearance value, and to lend support to 
the idea of using the roof areas for ad- 
vertising to air travelers the names and 
products of the occupying companies. 





“F.H.A.” or the words Federal 
Housing Authority in advertising 
by dealers who are trying to give 
the impression that they have the 
stamp of approval of the agency. 


Authority for F.H.A. commis- 
sioner to rule on the eligibility of 
all proposed home improvements 
to eliminate such things as bar- 
becue pits, swimming pools and 
other items which do not con- 
tribute directly to the livability of 
a home, but are simply luxuries, 
and on the other hand to eliminate 
eligibility for classes of items pe- 
culiarly subject to selling abuses. 
Fire alarms, burglar alarms and 
water softeners might fall under 
the latter category. 

\lso of interest to roofing and sid 
ing contractors is the recommendation 
for a ban on multiple loans on the same 
house and a limit of $3,000 on home 
inprovement loans for single-family 
structures, 

Mr. Mason announced the 
F.H.A. to staff in 
order to carry through a program of 


inten 


tion of increase 


onsumer education, and to provide 


(Continued on Page 28) 
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How to apply insulating siding 
on new homes and structures 


Article Courtesy Insulating 
Siding Association 


NOR guidance in selection of 

sheathing paper and vapor 
barrier for use in connection with 
INSULATING SIDING, quota- 
tions are made below from the 
Minimum Construction Require- 
ments of the Federal Housing Ad- 
ministration Use of Materials Bul- 
letin No. 12. 

Sheathing paper shall be in- 
stalled over wood sheathing. 


\ “Vapor Barrier” shall be installed 
on the inner (warm) side of the wall a 
follows 

Paper contorming to Clas \ o1 

B of Federal specification Ul 

P-147 

ontinuous metallic sheet, o1 

Mther material having moisture 

vapor permeability not exceed 

ing 

(1) 6 grams per 24 hours per 
sq. meter at 50% vs. 5% rela 
tive humidity and 73° F. (TA 
PPI test method) or 
(2) 1 grain per sq. ft. per hour 
at a vapor pressure difference 
through the material of one 
inch of mercury, or 
(3) 2 grains per sq. ft. per hour 
at a vapor pressure difference 
through the material of one 
pound per Sq] inch 
VOTE EXCEPTION: A vapor barrier on 
the warm side wall will not be required in 
areas where the established FHA outdoor 
design temperature for heating is 20 degrees 
or higher 


The sketches and illustrations on these 
pages are presented here courtesy the 
Insulating Siding Association. An exclu 
sive article explaining the uses and value 
of applying siding to new homes will be 
presented in the July issue, together with 
special photographs showing actual appli- 
cation to a new home. 


INSULATING SIDING OVER FIBER 
BOARD AND GYPSUM BOARD 
SHEATHING 





PHA Use of Material: Bulletin Ne 12 “Asphalt 
Insulating Siding section 5 peragraph 6 permits 


mum property requirements revision 











Fiber board o 
GYPSUM sheathing 








Blech painted geivenised o electre pleted cop 
per twist nails te secure vertical joints between 
studs Nath must be twist clinched on beck ude 
of sheathing before inside wall is Ainiched 

















ENE NE Le TE 





While the labels and illustrative captions on these pages have been considerably 
reduced they are still entirely legible. The entire group of sketches is presented 
in larger form in the L.S.A.’s booklet, “Insulating Siding For New Construction.” 





for June, 1954 





Many regions now APPLICATION ON NEW CONSTRUCTION =r 


AROUND WINDOW OR DOOR CASINGS 
(WOOD, FIBERBOARD OR GYPSUM SHEATHING ) 


SECTION A-A 


Overiep jem 
snevleting wding 


have FHA acceptance 


Fiber oF gypour 
rd sheathing 


‘nevierion SS" DETAIL OF TWIST 
NAIL AND TOOL 











2." neil at studs 





Block pointed golvenised 
or electro plated copper 
twist nails te secure vertical 








MANS 


For wood sheathing, nails shell be het dipped 
gelvanized, minimum size |. inches—13 gouge 
inch hee. 


When 5/16" plywood is weed, nails shell be 
borbed 


Use 2” nails on insulating Siding corner pieces 


Use 10 te 16 nails per pone! depending on size 
of panel Pioce approximately § neils, evenly 
spoced, across top and bottom of each pene! 
Reter to manufacturer's instructions tor turther 
deoraris 











Keep viding 1%" above reef line 


jomts between studs Neils 
must be twist clinched on 
beck side of sheathing be 
fore inside wall is finished 
Twist toot con be mode 
from "" die: cold 


should be slightly reunded 
APPLICATION OF INSULATING 
SIDING AT DORMERS 


Butter cut edges of siding 
Lith cavthing compound 


turtece roofing | 


33 wmeeth surtoce 
. ender conng 


Metal tin or 55 i 


wmeeth witere reefing Covtuing 
sempecne 


SECTION C-C 





“armz\ | | ) || . | y 


} 
/ 


LJ 
MN 
Merel trm for q x 


Metal wim or 
ends of siding ot ar eee a” C8 
door ond windows 


h 
I 





Covihing compound 





INTERIOR CORNERS 2 pa 


> Interior Finish 


55 le smooth surfece ‘ 
ae. ie 
2 = 2 pointed i> 
corner piece a 
Insvloting Siding | 
| ! 
Butter vertical edges | 
of Insular ing | 
with covibing coment | 
eanpns ] 
DS vepe: bernie, 


where required 





, 


Veper permeable building 
Peper between sheathing 
ond siding 





ec 
ACA ah 


Mero! Roshing or 
55 i> smooth surfece 
reokng 


Butte: edges with 





tavibing compound 
where Insuloting Siding 
Mrs unde: foshing 


Accepted rope: berner 
where required 





Vape: permeable buiiding 
pope: between sheathing 
ond viding 











APPLICATION AT EAVES, 


OUTSIDE CORNERS FOR OVERLAP 


CORNICE, AND GABLE ENDS JOINT INSULATING SIDING 














Butter cut edges of Insuioting Siding 
with couthing compound 








The illustrations on this page show application with wood, fiberboard or gypsum 


sheathing. Note details of special twist nail and tool provided for it. Several 
well-known nail manufacturing companies now produce these tools and nails. FHA 


Use of Materials Builetin No. 12 “Asphalt Insulating Siding” 
useful information. 





also offers highly 





















EMPEY ROOF c¢ 
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A parking lot adjacent to Empey’s property offers “Free Park- Empey’s small neat offices are enhanced by the large sign-pole, 
ing To Our Customers.” Enclosing the lot on two sides are dominated by its clock, and featuring nationally-advertised 
these huge, professionally designed billboards. materials which he carries. Beyond the pole-sign can be seen 
yet another sign. Empey believes in the power of advertising! 













Rotary layer solves knotty 
problem on big built-up job 





ECHANIZED equipment i weather conditions were encountered 
by-word with Clint | | rip Data Supplied Courtesy the job was still done in record time 




















President of Empey Roof Co., In Roofmaster Products Co. Utilization of the felt machines and 
| 
a California firm Their equipment , ' “ other mechanized equipment not only 
; iveT on thre K\ ‘ I i ell as on ’ 
includes six kettles, a power winch a1 speeded the job, according to Empey, 
the té¢ 1 oping tT ( thi root © 5 

hoist, six one-half ton trucks, tw rt Regd ' , but actually turned out a much finer 
ey ere itple om 1 entire wr 3 

pick-up trucks, an automatic loader gi aechonmnad Peja linished product. They were able to 

and a total of three feltlayers, = ol \nother problem fa _— 7 the ag ( ap Sheet as well as the 

them being of the rotary type. \W het PR ageing cr age terial to 1° lts: with” the barrel-type feltlayers, 

a big job calls for it they hire addi alae a ” yo and they found that the asphalt be 
¢ oOo SO} 11 req re a an 

tional equipment als: Hen euteteitin the sel ie ii ee the plys was more evenly applied 

On ; ce mb f jemis Bag than if done by hand. The result w: 

On a recent job for Ber teil matiatatannss <ath a aay ge me by ha 1. The result was 

Company in Wilmington, California Gok te aeidenbal aa a iin! finished job with a much more even 
’ TF coulk e reacned ; 

this willingness to use every device through a skylight though had and smooth-looking surface than could 

which would mechanize the job and : have been possible by other methods 

save time and money wa amply det ot application 


| 


onstrated The area to be covere 
was huge, 120,000 square feet, yet th Busy Roofer 


job wa completed in less than 








Impey operates out of Long Beach, 


California, and is one of the busiest 


month, being started on Februar 
1954 and finished hbetore the end : 
the month roofers in his area, sometimes operat 


One of the big problems on thi ing with as high as fifty men at a time 











iob were the numerous teep monitor (on one job on which they are working 


slopes. Employment of a rotary typ currently they are handling ten homes 


feltlaver proved extremely advant 1 day Phis is in addition to other 
1 

geous lor this aspect ot the operator OTK 

as these machines are especially de Clint | Impey lumself has been 


] 


signed to handle the laying of felt or in the roofing business in one con 


, _ of > iow ~ 2 ’ 
pitched roofs, On the 1,200 square nection or another for over 24 years 


Bemis Bag job there were a total of He came up the hard way, starting as 





72 skylights to be covered. A labor an apprentice, then journeyman, and 


saving of 25% was estimated by M1 finally becoming successively superin 


Empey through use of the rotar CLINT L. EMPEY tendent, manager and partner in many 
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companies. He organized Empey Roof 
Company three years ago 


\ttesting to the high-type of expert 


roofer and business leader Empey is, 
is the fact that Ralph Dion who started 
as an apprentice under (then) foreman 
Clint Empey, 13 years ago, is now 
associated with him in ownership of 
the present business 


Offices and Warehouses 


Of his offices and warehouses Empey 
Says: 

“Our office is ideally located on a 
main street in Long Beach. An added 
attraction to our location is an im 
mense neon electric clock and a large 
billboard adjacent to our main office 
building. The interior of our office 
building is enhanced by five smaller 
offices containing desks and secretarial 
equipment.” 

“Our warehouse is constructed so 
as to handle all material from our own 
loading and unloading docks. The 
warehouse is 300’ long and 75’ wide 
\ll trucks can be loaded at the docks 
parking space fo! ill of our powered 
equipment.’ 


Advertising & Display 

Chat Empey has a clear idea of the 
value of good advertising and good 
display is attested to by the neon 
lighted sign, topped by a large clock 
which towers above his office on his 
grounds. The sign mentions nationally 
branded materials which Empey uses 
\ parking lot adjacent to his property 
offers “Free Parking To Our Cus 
tomers.” Enclosing the lot on two 
sides are huge, attractively designed 
billboards One of these mentions 
“Roofing, Insulation, Waterproofing, 
Wood Shingles, Shakes and Siding” 
as among the types of work Empey 
performs, and also gives a plug to 
several differing nationally branded 


( ¢ niinued 


Photos at right show three aspects of the 
Bemis operation which Empey success- 
fully completed through use of a rotary 
felt laying machine. At top the rotary 
felt layer is shown in operation over one 
of the numerous steep monitor slopes. 
The man behind the machine is pulling 
paper out and over the valley. Center 
photo, showing incomplete deck, gives 
some idea of number of monitor slopes, 
and sloping sides of roof. Lower photo 
shows portion of completed roof, with 
layers of felt ready to be applied over 
remaining area. 
/ { urtes R | p? lncts ( 
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BECAUSE IT’S JUNE! 


WRITE ADS! — BUY EQUIPMENT! 
TAKE PIX! — THROW A PICNIC! 


UNE is a fine time to get out and 

get the viewpoint. After a 
typical winter and the cold clammy 
days of early springtime, we face a 
new world when the this 
rare month down on the hill 
and valleys. The smart roofing dealer 
gets out often in June to catch a new 
glimpse of what goes on outside hi 


new 


sunshine of 
bears 


By DAVID I. DAY 


place of busines ‘Running around to 


see people with the approach of sum 
mer,” remarked one successful man in 
our business, “does something to me 
It gives me a sort of mental bath.” 


And occasionally the roofing dealer 


or contractor on these brief forays into 





Covering The World... 








2th. CENTURY. 





RIDARHOMS CHURCH, STocKHOLMY | 


SWEDEN, HAS A_ TOWER MADE 
ENTIRELY OF IRON. BUILT THE 


‘ 








and over his trade territory will see 
or hear of new business awaiting him. 
We know a good many dealers who, 
while not from 


door to door, will pick up a lot of 


actually canvassing 
business by exposing themselves to it 
as well as to the sunshine 


Fresh Grip on Publicity 


This is also the time of year to get 
and feature local photographs in your 
show 


windows. Blessed is the roofing 


contractor with a good camera. No 
finer month to get great pictures than 
in June of the average year 

This is the time to get a new fresh 
Did you 
ever notice how that part of the game 
goes dead as winter weather deepens ? 
Well, June calls the live dealers of the 
nation to new contacts with newspaper 
friends. This is the time to get into 
print. If you 


grip on newspaper publicity. 


have no stories, make 
some 

This is the time to feature summer 
sports in your newspaper and direct 
advertising. The baseball season is on 
The tennis courts are calling. In every 
thing from golf to horse racing, the 
folks in our respective towns and trade 
territories are getting into action. Men 
tion people and places and what they 
are doing to enliven the local sports 
scene. It’s money later in your nice 
large pocket. 


Easier Collecting In Summer 


“| don’t know why it is unless the 
season gladdens the hearts of all man 
kind,” reported a roofing contractor 
recently, “but small accounts due us 
are more readily and easily collected 
the first warm days of the summer 
than at any other time. Now, we make 
it a practice to send statements to all 
and sundry who owe us those bother 
some small bills, no matter about the 
age of the accounts. We collect some 


(Continued on Page 35) 
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For harmonized color your prospects prefer: 


NEW! 


Pastel 





lighter, brighter 


Blends 


in CELOTEX Asphalt Shingles! 


> _ 
> * 


> 
4a 
“4 


New Coral Blend: Typical of the many popular Other favorites include Gray Slate, Silver Blue, 


shades dramatically revealing the outstanding ‘‘dif- 
ferent’ beauty of Celotex lighter pastel blends. 


It's important to you that you recognize 
and act on the positive trend to lighter 
And 


roofing with these smart pastel colors, of- 


pastel blends Celotex, pioneer in 
fers its Triple-Sealed Asphalt Shingles to 
help you provide exactly what your pros- 
pects want! 

In these new lighter blends is a power- 
ful sales potential based on the eye- 
appeal of the most unusual, most beauti- 


ful shades ever created. The true pastel 


granules used in these new shingles per- 
mit a subtle blending of vividly-colored 
areas with alternating lighter sections. The 
overall effect is that of a lighter, brighter, 
far more charming roof possible only 
with Celotex Asphalt Shingles. The fresh, 
modern beauty of these shingles is un- 
matched by any other. And the lighter pas- 
tel blends they offer are exactly what your 
prospects are demanding most (proved by 


actual check on consumer buying! ) 


Bronze, Pacific Gray, Silver Gray, Driftwood Gray, 
Pine Frost, and White —in plain or grained shingle, 


Beauty is just part of the story. Celotex 
Asphalt Shingles bring you more big sell- 
ing advantages... like extra weather-pro- 
tection, extra service, extra satisfaction — 
assured by the exclusive Triple Sealed 
Process. Plus styles, colors, textures that 
suit every taste, fit every decorative plan. 

Ask your jobber to show you these pros- 
pect-approved, prospect-demanded origi- 
nal lighter pastel blends in Celotex 


Asphalt Shingles. Do it now! 


Sales come easier—when you feature genuine 


CELOT EX TRIPLE-SEALED ASPHALT SHINGLES 


REG. U.S. PAT. OFF, 


THE CELOTEX 


CORPORATION 


¢ 120 SOUTH 


LA SALLE STREET 


CHICAGO 3, ILLINOTS 
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Survey of 1600 owners indicates 
trend to pastel colors in roofs 


This complete survey of chang- 
ing tastes in roof colors is pre- 
sented as an exclusive in the field 
of roofing publications because of 
the recognition by Faber Birren 
and the firm which conducted the 
survey that American Roofer & 
Siding Contractor is “the leading 
publication in the field.” 


HILE 


decoration of 


color trends in the tntertor 


homes are subject 


to constant and sometimes radical 


change, what Americans preter in ea 
stable 


store If 


terior rooling colors is more 
None the less, changes are in 

home owners by and large continue to 
loyal to 


red. blue, 


ba 1¢ color l 
the 


woul | welcome new 


remain such 


green, 
are clear that they 


gray, inclication 
fresher and brighter variations of then 


consumer re 
details ) the 


In a very significant 


search study (see box tor 
shifting frame of mind is to be noted 
the 


owner 


Green, for example, remains 


choice of home 
1600 


41.6 per cent presently had green root 


dominant 


\mong home units surveyed 


(42.7 per cent in older homes, 37 
homes). As 


tion “If you were to re 


per 


cent in newer to the que 


root your house 


what color would you desire?” almost 


the same number (40.7 per cent) would 
choose green 
\ shift ol preference trom one color 


to another, however, is more marke 


for other hues. Home owners currently 
having gray roofs would buy less of th 
Che is al 


color if they re-rooted Lis 
the case otf 


Yet in 
preference for the color has 
those 


same 
bl 1¢ 


increas¢ 


true of red 


among who would buy a mn 


root 


This story of color trends in roofing, 
written by one of America’s leading au- 
thorities, is based on a national research 
study sponsored by the Minnesota Min- 
ing and Manufacturing Company and 
conducted independently by Edward G 
Doody & Company of St. Louis, 


By FABER BIRREN 
Independent Color Consultant 


THE REPORT 

Survey covered 1600 owners of old 
and modern homes. 

Answers were equally divided (50-50) 
among men and women. 

Home owners were in 
upper-middle income groups. 

Cities included: Atlanta, Boston, Port- 
land (Oregon), Kansas City, Omaha, 
Hartford, Jacksonville, Memphis, Phoe- 


nix, Rochester (N. Y.), Sacramento, 


middle and 





South Bend. 

Eight sample boards of shingles were 
presented in conventional tones 
dium red, medium 
medium gray; pastels in light red, light 
| blue, light green, light gray. 


(Gareen is tradition 
ray and red are 
pite the 


m ot 


their 


new 





of me- | 
blue, medium green, | 


colored shifts from one 
color to another may be none too dra 
matic in the future, a shift from con 


ventional colors to lighter ones appears 


granules. If 


to be definitely on the way. Here it 
seems almost certain that the hx 
the future 
home 


me of 

and the refurbished old 
will reflect, in roofing, the 
general swing toward lighter tints that 
has been observed in so many consumer 
products from paints to textiles to plas 
also, the 
once prevalent use of white has given 


tics to automobiles. In houses, 
way to the inroads of yellow, green, 
gray, pink and numerous other hues 

not alone for walls and siding but for 
trim. Americans unquestionably want 
their colors to be cleaner and lighter in 
quality and the same predilection no 


doubt will be extended to roofing 
Pastel Granules 


Pastel granules in lighter tints are 
new to the roofing industry. Admittedly 
they represent a production pr iblem in 
limitations in the 
inanutacture of roofing, inventory and 


volving mechanical 
warehousing difficulties. 

Nevertheless, public desire for lighter 
tints 1s mounting rapidly, If 
owners today have limited choice, the 


home 


potential demand for pastel colors has 


already become sizable. This is borne 


the stated preferences of the 
1600 persons, 


out by 


men and women, inter 


viewed across the country. 





aga ee 
Red 
Blue .. 
Other colors .. 

No preference ..... 


fete eeeerenne 


veves 41.6 
er 
see BRS 
8.8 


No significant change in future choice of roof color was noted among the home- 


owners surveyed. 


As the chart shows almost the same number would still have 


green. There is some falling off in the demand for red and gray however, while 
blue, which is modern, offers only a slight increase. 
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The stable qualities of green are fur- 


ther emphasized in a few pertinent 


notes on home owners who have re 


roofing in mind. Of those who already 
own 


green 


roofs, 81.3 per cent would 
Of those who 
66.3 


many would 


stick to it a second time 


own gray roofs, only per cent 


would repeat the choice 
convert to 
69.1 


good many others would shift to green 


green 


cent 


\mong red owners, 


per would repeat, while a 


With blue, 70.2 per cent who now have 
the color would rebuy it but the rest 


would show equal desire tor gray or 


green in a new rool 


None of these 


startling when 


figures is particularly 


one considers the more 
radical notions expressed by consumers 


bed 


one 


in the decoration of living rooms, 
Here 
season may shift to deep forest green 
Blue shift 
‘ale green kitchens may 
shift to pink ones 


rooms, kitchens in ivory in 


in another bedrooms may 


to yellow ones, | 


s continues to 


COLOR PREFERENCES 1600 HOMES SURVEYED 





ie 

eb tea” 

ay , 
Cae 


The stated preferences of homeowners in the 1600 homes surveyed is shown in 
the chart above. Note the comparison between owners. of older homes and newer 
homes. Although in general the preferences for primary colors seem to remain 
pretty much the same, there is a definite trend toward lighter colored roofs. Al- 
though a homeowner may wish his new roof to be the same color as his old roof 
he is quite likely to choose a lighter shade for the new roof. 


the 
light 


is mmpressive. In 
for a 


instance 
tint actually 
for a deep 
the 


n issibly 


ol gray, 
sur 
lf 


light red is 


desire 


passes desire shade. 
ratios are considered, 
relatively because ol 
the fact that light 


rosy or pinkish tinge, none too appeal 


poor 
reds tend to have a 
ing on the large area of a roof and for 


outdoor exposure. Light green and light 





. “eee ee eee eee , 
: eve eee wee eee . 


“eee ee ee eee “eee . 


the indicated preferences, roofs 
"Wonde, Se cmietet ar the maliinn “Wiaae 


be somewhat steady, and the number of 


colors remains (thankfully) few 
This, per 


home exterior in general, and the 
particular 1S 


basic 
in number 
tie 

roof 


laps, is because 


in conservatively 
viewed and must somehow blend with 


natural | where “fancy 


and high coirs may seem out ol 


] lac ¢ 
Roof Colors 


attected by 
1600 homes 


preference by 


rly 
he 


owed col iT 


Root color = 


ot 


are tang! 


stvle architecture 


surveved 


stvle of architecture indicated in 


chart 


pa tel 


First of il] relatively ew 
roots are in existence today. Thus 


] 
11¢ 


any 


indicated demand on the part of 
represents a new 


With no 
the fol 


con 


summers more or less 


desire and a new market trend 


pre sent comparison to make, 


’ 


lowing data therefore are significant 


In general, the lil 


r lor paste l colors 


60.2 
47.3 
uae 

t the conventional 


you prefer in a new 


“f eee 


blue, however, are better than half as 


good as their deeper cousins 


\gain, owners of newer homes tend 


t 
to 


prefer light roofing colors with a 
higher degree of enthusiasm than own 
ers of older homes, This, perhaps, is to 
be expected. At the same time, if the 
newer homes “‘sports” the lighter roof, 
the chances that the older one will 


consider the pastel color quite desirable 


are 
for purposes of modernization 
Style Changes 


\fter 


marked 


all, 
progress 


style changes have always 
America. They 
have built value and profits and have 


In 


speeded obsolence by exciting new de 
sires long before the products them 
out, 
nomical advantage in color 
to 
and a source of never-ending pleasure 


There is eco 
for this 
the manufacturer, 


selves have worn 


reason, a boon 


and satisfaction to the American pub 
hi 





State Roofing Shingles Are Used 
Naturally Colored As Quarried 


Investigation has shown that the cost 
the root of to 


the 


any structure ought 
to 


not 


ar a certain definite relation 
cost of the entire building only 


from the standpoint of protection, but 


also trom appearance. very permanent 


building should be roofed with a ma 


terial which will give it lasting protec 
tion, and at the same time be in charac 


ter with the building and its surround 


ngs. Because it d 
slate 


the criterion by w 


these 
] 


1S possess 


qualities for centuries has been 


hi other roof « 


ulged. A 


as that indefinable quality which dis 


VET 


ings have been j1 slate roof 


f real value. It 
completes the picture of a 


tinguishes any object 
well con 


structed building or home 


Che 


slate 


difference 

the 
slaty cleavage of the former which per 
mits it to be more easily split in one 
Slate 


quarried for roofing stock is of dense 


principal between 


and other stones is natural 


direction than in the other 


sound rock, exceedingly tough and dur 
able slate, 


nothing is added to or taken away from 


In the manufacturing of 
the natural stone. It is cut and trimmed 
the 


size and desired thickness 


mostly by hand labor into 


most 
CCOTIOMIC al 


\ slate 


job, its ownership gives a feeli 


roof is really a custom-made 


ot 


ww 
» 
pride and security 

(,reen 


or grayish green when first 


(Continued on Page 32) 
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EWS 


of the 


Month 


Stockholders Elect Van Akin ange made. All manufacturing rights and 
“ “ yrecision machinery used in production of 

As Ruberoid Director a minum siding has been A quired bv 
Stockholders of The Ruberoid ; ; Federal and the product will be manufa 

William J. Van Akin, Vice« sident tured and distributed in Milwaukee 

( harge ff Manufacture, t I > . 

the Board of Dtrector 

is a leading asphalt and asbestos bui Morgenroth Named to 


materials producer 


in 1948, Ven Akin came to The Rubero Fiberglas Sales Post 


Co. as Manager of Manufacturing Dan E. Morgenroth, who has an extensive 


a Vice resident in 1953 uwckground of Fiberglas sales, engineering 





Van Aku ding mat nd product development, and industrial con 





rials held vis ly l« vorking lit truction, has been appointed managet 
re from Kensselaer Vol nst n Construction Materials Sales 


tute where | earned a ornming Fiberglas Corporation 
Aku tarte« 1 carcet 


Production of Kaiser Siding 
Taken Over by Federal 


M ‘ s ( 


D. E. MORGENROTH 
W. J. VAN AKIN 


is been announced by D. M. Barthhold, 
Laboratori Within a year he shifted t manager of the firm’s Industrial Constrix 
The Flintkote Go. He worked thorugh the tion Materials Division 
research lab, into manufacturing, where é In his new post, Mr. Morgenroth will 
was made a plant manager in 1927, Working supervise sales of Fiberglas Acoustical 
up to the executive lev Van Akin wa Form boards for poured-in-place roof decks 
made Manufacturing Manager in 1936, Vic ind Fiberglas insulating materials employed 
President in 1946 in structural components ot industrial and 


commercial buildings including curtain, 


Home Building Se To Go Far cavity and sandwich wall insulations 
In ‘54 Says Research Group + * 4 


Home builders and other construction cu ‘Best Match Book’ Award 


tomers wi get more tor their money = 
1954 than in any year sin re World Goes to Georgia Mop Mfgr. 
War II, according to the Construction am Mr. Armand May, President of American 


Civic Development Department of the \ssociated Companies of Atlanta, manufac 


Chamber of Commerce of the United States - 
In its publication “Construction Market company will win national recognition as the 
for May, the department noted that buildi: of a top award for “distinguishe 


‘ ‘ ain recipient 
materials are plentiful, prices have stabilize C. C. DAVIS ise of match book advertising.” 


ers of roofing mops was notified that his 
1 
wages are unlikely to increase this y« All manufacturers of advertising mate 
while much keener” competitior " ‘ rr vy t ' Alu books submit their entries. The American 
contractors is shaving profits mor ‘ und 0” at t Associated Companies’ match book on 
Further, interest rates are lowe nd pend ” \ gt (,reat Dane Nylon Nets” re eived = the 
me tax reforms offer I r deal fe According t \ ‘ manu Joshua’ w the best match book in the tex 
buyers 
Following a decad ru n , in ‘ le it cle book was created by |] 


tainty, today’s stable f t " e the ny (Continued on Pa 
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Confidence and enthusiasm are 
the pepper and salt of selling 


T is very tempting, when invited to 


make a speech or write an article, to 


attempt to sell one’s product, but that 


is not the purpose of this discussion. No 


product is being sold, but the intangible 


clue to obtain more sales is found in 


this discussion. Since selling and good 


salesmanship support our national econ 
omy, perhaps more of us should undet 


stand that there is one basic funda 


mental which can be so easily over- 


looked and yet is by far and away the 

most dynamic force in closing a sale! 
As some of you know, selling is my 

business; while most of 


you May not 


be aware of it, selling is also your busi 
it mat 


ters not what the product or the service 


ness. In this thing called sales, 


is, there are 
make the 


and a “no sale.” They are two very in 


two ingredients that can 


difference between a “sale” 
tangible ingredients but very important 


To me they are the biggest factor in 


sales 
Too Many Experts 


Today we have all kinds of experts 


predicting the national economy. Some 
of these experts are predicting a re 


cession, others are predicting a de 
pression. We have all kinds of experts 
telling us how to do most everything 
It seems to me as though everyone that 
has ever sold as much as a used broom 


has become an expert in sales. I have 


never seen so many sales predictions in 
life, and | 
material 


all my have never seen so 


mucl written telling us all 
“how to sell.” 

| have not yet heard a so-called ex 
pert even mention the two most impor 
tant ingredients that are the dynam 
driving factors that close sales. It 
that a salesmen called 


who represented a company that 


was 
only last week 


on me, 


Excerpts from a speech delivered be- 
fore New England Approved Roofers As- 
sociation at 28th Annual Meeting at Ho- 
tel Somerset, Boston, Mass. on March 17, 
1954. 


By JOSEPH HALPERIN 
Vice President 
Aeroil Products Company, Inc. 


JOSEPH HALPERIN 


manufactured and sold selling aids; 
tools to help our salesmen sell. After he 
had completed his story and left my of 


fice, | asked myself why | did not give 
him an order, especially in view of the 


fact that I thought his product might 
help us considerably. Driving home that 
night, the more I thought about it, the 
more I realized that here was a sales 
ian, representing a company that spe 
cialized in selling aids, and who lacked 
the two very basic ingredients necessary 
to close the sale 


Measuring A Salesman 


Today we measure a salesman by 
his personal appearance, his manner of 
speech, background, ability to talk and 
varying other factors 


Then we send 


him out on the road. We give him vis 
ual aids, we give him catalog sheets, we 
give him manuals, we pay his expenses, 
show him how to demonstrate the prod 
uct, Or in some cases we have special 
demonstrators to demonstrate the prod 
uct for him to sale 
We fill him with phrases such as 


“Where do we go NO ?”—Give 


r 


help him with the 


Irom 


him all of the answers if his prospec 
tive customer says “no”; give him all 
of the arguments against the customer 
who says “no”; we beg him not to sell 
but to sell quality; teach him to 
sell up instead of selling down, We tell 
him that the more calls a day that he 
tnakes, the more sales he will make. 


price 


Belief Important 


Before either you, or your sales 
en, even go out to call on a customer, 
before you even knock on the door, you 
must believe that have the best 
group of mechanics, that you are using 


you 


the best material, and you are using 
the best equipment, and that you can 
offer the best service available any place 
in the U. S. You must thoroughly be- 
lieve this beheve it deep down in 
your heart be positive of it in your 
mind, and be willing to prove it to any 
body who says otherwise ,and be ready 
to back up what you say 


First Ingredient 


These are the things that make up 
that first ingredient—CON FIDENCE 
These are the things that give you con 
fidence and confidence is the thing 
that you must have amd you must 
have lots of. Having once obtained this 
confidence that is so necessary you 
must then be able to radiate your feel 
ings to your prospects and this can only 
be done through the second ingredient 


and that is through ENTHUSIASM 


CONFIDENCE AND ENTHUSI! 
ASM yes gentlemen confidence 
and enthusiasm, the only way to leave 
your prospect with the feeling that he 
either must buy his product or services 
from you or else he is making a tre 
mendous mistake. Your ability to an 
swer every single question that he asks 
you about 


your well as 


(Continued on Page 3A) 


material, as 
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WHAT'S NEW? 


Equipment—Booklets—Proctice—Materials 


New Feltlayer 


An improved feltlayer, trademarked “Felt \nother 


Insulation Application 
‘ important application f 
master” is now being manufactured ar | 
marketed by Roofmaster Products Company mning Filx 
The company states that the new feltlayer 
insures fast, efficient and smooth laying of 
more squares of felt per day than other 
feltlayers 
The company also claims that there ar 
no back breaking positions to work it Phe 
lower felt roller is ball-bearing equipped 
The machine lays 144” from the roof lev 
but is hinged for loading felt to give the 





7” 
operator 16” clearance from the roof 
threading felt It locks in operating 
tion when dropped 

The entire mop holder bar may be 
moved without use of nuts or bolt 
Fiberglas mop may be adjusted within 
to give proper distribution of asphalt 
the roof. It is held in place rigidly by 
use of channel tron and half-round 
bars, insuring no mop sagging. Mop 
trol is operated by finger tip lever 

Asphalt turn-on is accomplished by foo 
lever. It is turned off instantly by pulling 
a sash cord, so that there is no excess a 
phalt at the end of the roll, thereby keeping 
the tires of the machine clear The asphalt t 
flow is arranged for felt laying or flow 


coating 


White Plated Tape 


Ply markers are ¢: ‘ t cord Combining the white fe: 


ing to the company and locked ith the durabilit { 
wing screw. The ply marker bars will no ul I } 

bend or distort. The apshalt sereet 

structed of heavy gauge perforated 
may be cleaned by burning with m 


to the unit 





Valves are '4” alloy steel. Grow nt If further information is desired 
Springs are about articles appearing in the 
pages of AMERICAN ROOFER & 
partment below valve outlet Siding Contractor send a card or a 
non-twist device. Valve lifter bar is so co letter to = os department, 

ee attention, Mr. Fred Feder, 425 4th 
structed that the valve lift is always i i Ave. N. ¥. 16, N. Y. 


insure leak-free operation 
Ha Yo slhuclge co 


Provided 


Ib compression cac h 





straight position 








\ hook handle is available at no exxtra cost 

Che copper plated and welded steel case 
is covered with extra heavy red vinyl. Each 
tape is packed in a vinyl pouch with an air 
tight zipper seal 


* ’ ’ 
On-Spot Hot-Stuff Buggy 

Matt Coil-Less Burner Co. has perfected 
a Hot Stuff Buggy which can be on loca- 
tion at the spot when felt layers are 


ty and can also serve the crew with 
Stuff when graveling in or glazing 
consists of a 30 gallon drum mounted 
high stand equipped with inflated rubber 
vheels. It has a quick opening draw off 
Heat loss is minimized and the pos- 
bility of burns (as when buckets are used) 
laimed to be eliminated 
rriage is balanced for easy wheeling, 
handles easily. Long handles and proper 
ositiomng of the drum leaves no strains 
pon the operator 
* * 


Silicone-Protected Shingle 
\n asbestos siding shingle which repels 
vater and water-borne dirt is offered by 
Keasbey & Mattison Company in its new 
Silicone treated “Century” Nu-Grain asbes- 
cement shingles 
he Silicone treatment, developed especi 
for asbestos-cement shingles, is an in 
sible protective agent which cannot dissolve 
vater. Water-borne dirt, causing streaks 
er window sills, does not readily gain a 
iold to mar the natural beauty of the 
‘ ole S 
\ccording to the manufacturer rigorous 
tests have revealed Silicone’s exceptional] 
igh resistance to sunlight, industrial fumes, 


ind snow and below-freezing tempera 


The hing! , made from asbestos fiber and 
Portland cement, are said to become stronger 
vith age and have the permanence of stone 
hey are fire, rot, and corrosion proof and 
cannot be damaged by insects or vermin, it 
s claimed 

lhe product is available in four shades 

brown, gray and whitetone—with 
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realistic wood-grain pattern The shingles 
do not need the protection of paint to pre- 


p , om | NICHOLS 
serve them or to extend their useful life, EVER STAI 
says t manutacturet 

< 4 { ® 


* * * 


Spray Equipment Catalog / fil G *. ASBESTOS 
Just published and being made available / e- Ti 

to the peseirsnoe " indies i> on ‘Alenalte y ' cunt anne SIDING 

division of Stewart-Warner Corporation, is . NAILS 


a thirty-two page catalog of “Versatal” ma- 


+ 


terials handling equipment which is ency- 


clopedic in its scope WHEN DRIVEN THEY TURN 
Operations performed by the equipment in / 2 LIKE A sc REW 


dludes spraying—“from fluids to heavy 
Ce nea ’ i @ RUST-PROOF — will not stain or dis- 
mastics ;” extrusion, “putty, caulking, sealer, color siding 
glue, cake icing.” / 
Puammics of the th : of all types of @ SOLID ALUMINUM — no coating to chip off 
‘xxamples o eh of all types 
materials in the foregoing types of applica y, @ SMALL HEAD — inconspicuous 


tion are illustrated with forty-two pictures y @ ETCHED FINISH — for greater holding power 


\ section is devoted to integrated “pack ] “Never-Stain” Aluminum "File-Grip" nails are economical. 
ages.” In each case, determined by type of They save up to 50% over other asbestos siding nails. 
material to be handled and size of con 4 Spiral serrations insure minimum breakage of siding fibres 
tainer, a bill of materials giving model and maximum contact with wood fibres when under tension, 
Available in 1-7/16" and 1-3/4” lengths, Meet FHA re- 


il ibers comp . ‘ s ] Ss »ple- ° - 
nun f mponen ind such supple quirements for holding power. 


mentary intormation as ose ratios, hose 





lengths and other pertinent data, is provided 
\ section on accessories includes data THE CHOICE OF SIDING MANUFACTURERS 
~ “feo s . — Many leading asbestos siding manufacturers are now including 
on tollower-plates, powered agitators to Never-Stain "File-Grip’ Aluminum Nails with their products. 
prevent separatiot materials in the con Literature and free samples on request. 











tainer, sf ns id poles, pressure regu 


lators, ) mn ) ‘ onsumption 


er operational 
_— 2 NICHOLS 


EVER-STA 
D 
Cement Color Card 
\ cement color card, illustrating the 24 INSULATED SIDING 


shades of Lansco cement colors, has been 


printed by the | anders-Segal Color Co The be AILS ‘ ETCHED 


FINISH 


card shows the colors obtained by the use 


SOLID ALUMINUM —no paint or coating 
Portland cement in a mix containing one te chip off 


e “+i white Fertaae cement to three parts RUST-PROOF no streaks or spots — they | 
oO white 


of 10 pounds of cement color per bag ot 


sand will outlast the building itself 


Yellow, orange buff, brown, red maroon, 


ALROW 


blue, green, grey and black shades of colors PRACTICALLY INVISIBLE — ideal for either Ey te 


are illustrated The card and an accom joint or face nailing 
panying leaflet entitled “Suggestions for 
using cement colors” are claimed to be a Available In 2” and 2%" leneths. Pocked in $0 tb 
useful guide to architect and builders who an 2 aaa ‘an 480-2” ante. suf- 
are planning to use colored cement in interior | ficient for applying five squares in either ETCHED or 
or exterior net valls, patios, floors, ALROK finish. 


‘ ' - 
witt & A\uminum CO 


mortar joint ther construction work : ’’ NICHOLS wire & ALUMINUM Co. 
\ "4 General Office & Factory DAVENPORT, IOWA 
Enameled Steel Roofing a 


Branches: Mason City, lowa; Battle Creek, Mich.; Cincinnati, Ohio 
Atianta, Ga; Danbury, Conn.; Seattle, Wash.; Oakland, Calif 

\ new, improved enameled steel roofing 
and siding material, called V-CORR, spe- 


cially suited for industrial building con 


WORLD'S LARGEST MANUFACTURER OF ALUMINUM WAILS 


steel base to which porcelain enamel ha made of corrosion-resistant materials is 
been fused at 1550 degrees | According to available to suit any particular design, loca 
the manufacturer, the enamel coating on the tion or conditions 


corrugated steel offers “complete protection ° . 
against fire, corrosive gases, moisture, steam Simple Water Level 


smoke and salt air, and reduces roofing and rhe new “Leveleasy” compactly combines 
siding costs in industrial plants to zero.” 


a fluid reservoir, tube reel, and a 50-ft. clear 
Sold in sheet squares of 100 square fect plastic tube in handy 654” x 344” aluminum 
it is available in a range of different gaug container, The 50-ft. tube permits extending 
steels, from an 18 to 24 gauge \s a result a level line for 100 feet Accurate, depend 
of refinements in the manufacturing proc able 
of the material, the firm said the product 


can be more easily applied to wood or steel 


and easy to operate, its low cost 1s 
explained by its simple design according to 
the manufacturer, Hydrolevel 

This simplicity of design makes the level 
a mechanic’s tool. It has no delicate parts 
are drilled on the to get out of order and can be kept close to 
job with a portable high-speed drill to re 
ceive nails or bolts. In V-CORR’s applica 
The product I mad rom a corrugated tion t 


frames in the conventional manner at th 
usual cost of erection for high-grade pro 
truetion and repair as been put on the tected sheets. All hol 
market by Phe Toledo "« lain Enamel 


rod } the job without fear of damage, thus elim 
od 5 ompany 
; act mpat inating costly delays for level shots It is 


» steel frames, a var y of fastener (Continued on Page 31) 





Te hat 
ROOFING 
ENEMIES 


For years you've been searching for an easy-to-apply, econom- 
ical membrane for all types of roofing and waterproofing jobs. 
CHASE IMPERVITEX meets and surpasses your requirements 
It is specially designed to form a perfect bond between itself 
and the waterproofing materials. Impervitex is unexcelled for 
vertical surfaces, water tanks and subway work...conforms to 
the shape of the surface being waterproofed. The material will 
not expand or contract to any greater degree than the water- 
proofing agent with which it is used...prevents buckling, rup- 
tures and assures perfect roof drainage 


e The easy, economical way to insure lasting roofs 
e The strongest, most flexible membrane available 
® Not affected by ordinary construction shifts 


Open mesh construction allows membrane 
and coating to become one unit 


Resists heat and cold 
Rot-proofed by a special formula 
e Assures a smooth roof surface 


For samples and current prices, write Department 13-F 


General Sales Offices: 309 W. Jackson Blvd., Chicago 6, Ill. 
30 BRANCHES AND SALES OFFICES STRATEGICALLY LOCATED 
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Two Ways to Remove Shingles 

In repair work around old houses, 
it is sometimes necessary to remove 
wooden shingles without damaging 
them unnecessarily so that some of 
them can be replaced later. One 
method commonly used is to drive the 
nails right through the shingles with 
a nail set and hammer. In this case 
the nails are left in the sheathing or 
shingle laths 


1. Cut above and below 
natlheads with narrow chise/ 


3. Withdraw the 


\ 


2. Pry up but! ends 
“fe remove shingles 


\ somewhat better way, however, 
is to use a sharp, narrow chisel to cut 
the shingles across the grain just above 
and below each nailhead as shown. 
\ 4%” wood chisel is large enough for 
this purpose. The shingles can then 
be pried up easily and the projecting 
nails withdrawn 

Sent by B. Halpern 





"Blow Torch Test’ 
Proves Asbestos 
Siding Can’t Burn 


The “blow torch” test, applied to 
various types of materials used for sid 
ing homes, indicates that asbestos 
cement siding shingles are among the 
safest materials that can be used to 
cover exterior walls. 

\sbestos siding, it has been demon- 
strated, does not burn, char or melt, 
even when subjected to the intense heat 
of a blowtorch 

Siding shingles of this type owe their 
incombustibility to the fact that they 
are made from portland cement and 
asbestos fibers, neither of which will 
sur 
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NEW IMPROVED FELTMASTER FELTLAYER 


WILL COVER MORE SQUARES PER MAN-DAY 
EASIER TO LOAD — FASTER OPERATION — EASIER TO CLEAN 


No back-breaking positions to work in. Lower felt roller is ball- 
bearing equipped. Lays 1% from roof level but is hinged for loading 
felt to give operator 16” clearance from roof when threading felt. 
Locks in operating position when dropped. 


Asphalt turn-on accomplished by foot lever. Turned off by simply 
pulling sash cord, giving instant turn off with no excess asphalt at 
end of roll, keeping tires clean. Asphalt flow arranged for felt 
laying or flood coating. 


Easy loading of felt roll on felt holder bar makes it unnecessary to 
remove felt holder bar. 


“We have replaced six of our felt layers with the new Feltmaster. Our 
records indicate a 15% production increase.” — R. T. Avard, Pioneer 
Roof Co., Los Angeles, California. Entire mop holder bar may be removed 

without use of nuts or bolts. Fiberglas Mop 

FOR SPECIFICATION SHEET AND COMPLETE DATA _ - pt a Ma" . on fine 
/ istribution of asphalt on roof. 

ee, a SAGGING. Mop control is operated by 


ROOFMASTER PRODUCTSCO. = "“""""" 


Rigid steel handles are so arranged for 
3538 FOWLER ST. LOS ANGELES, CALIF. Phone: ANgelus 15326 


easy removal for shipment from job to job. 











WRITE FOR Don't Miss These Important 
YOUR COPY Articles in the 1954 Edition: 


TODAY! * ARTICLES ON SUCH DIVERSE AND IMPOR- 
TANT TOPICS AS MANAGEMENT, RECORD 


1956 (9th) Edition arcana 


€ < a 
Roofing, Siding + carro SGT 


YOUR VOLUME, etc. 


. id a % COMPLETE SECTIONS ON BUILT UP ROOFING 

SIDING, STEEP ROOFING, METAL ROOFING, 

and Bui ing WATERPROOFING, ETC. INCLUDING THE 
LATEST APPLICATION TECHNIQUES. 


a” wn 
150 pages crammed full of valuable infor- 
Specialties Manual em SS coat 
Every contractor and dealer will want 
The only reference volume of its kind in this coptes to help him make mere money. 
field. So valuable that many roofing contractors 
and b specialty dealers order copies for AMERICAN ROOFER & 
every ae key men. The se is full SIDING CONTRACTOR 
of up-to- ute data that can help you 


Readers rave about the MANUAL. Here's a few Please send me....copies of the MANUAL 
quotes from letters: “A valuable book for any- 

one in the business.” . . . “Your publication has 

helped us a great deal.” .. . “I wouldn't be with- 

out it.” ... “We want every one of our men to 

have a copy.” 
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FHA Loans rectly from FHA, In re gard to the not becatise of any special abuses 
suthority to suspend dealers it was b) If the class of item is peculiarly 
noted that FHA now has a precau- subject to selling abuses the Commis 


tionary list of dealers, but no power to 


(Continued from Page 13) 

more effective inspection and enforce 
ment with regard to the supervision .yciide them from the benefits of 
of Title I. An improved informatio Teo 
service was also under contemplation 


they are on t list. Power 


to deny th cipation in 


Congress would be requested to sui 
ply funds for these services 


programs 
d willing 
The recommendations were made a spirit of 


the request of Senator ( apehart, « lair asked 


man of the Banking Committee, (1 


the whole, specific enabling languag« initials 


to be written into law was not cor 
tained in the recommendations, 


rather, general suggestions as to what 
should be done. Just what would 
done to make many of the new pro 
visions enforceable and protected fron ; 
AON mm 20, 
all legal loopholes was not made et , : l, . of 
tirely clear by Commissioner Mason . Pr ad The cartoon above was originally printed 
: nN in the Long Island Daily Press, head- 
For contractors what is of greatest ' on , ribilitv of all pro | lined: “Only Suckers Fall For Fake Bar- 
importance is that Congre was lister “ S enemas Ey ee Ae FE ‘ gains!” It was published in conjunction 
with a story on chiselers in the storm- 


mg with a most attenti, ar : : 
; - , oi? = window and screen business. 
a law with provisions that would be 


ot great help to the le gitimate and ) howl i ” re ted = te oner may categorically deny eligibility 
ethical businessman was in the proce imt ts in « at Caen to those particular items 
of being written yulldings, al clude co ercial and Mr. Mason pointed out that the 


\MERICAN Roorer & Sipinc Con program of consumer education should 
FRACTOR obtained specific provision pro be undertaken by every means at the 
of some of the requests (as they \ that loan insu ld | FHA’s disposal. The consumer has 
made to the Banking Committee) di been the dupe of the salesman, accord 


Caulk with ¢ LE 


Caulk with life of HYDE 
ROOFING KNIVES 


Hyde’s No. 10 Roofing Knife 
Compound to leads a double life—yes, gives 


26 COLORS 


of Caulking 


match every you double wear because of its 
building 


two-point blade. Made from 
material 


Hydex steel, expertly heat treat- 


ed. ad. i 
~“ Calbar, the first company with real quality : ground and honed, it pro- 


caulking compound now brings you a super-elastic quality vides extra toughness and sharp- 

caulk to match or harmonize with brick, stucco, asbestos, cement 
siding, shingles, metal or wood. Choose from 26 permanent 
colors . . . all non-hardening, non-staining you to change blades in just 10 

and complying with Federal and 

ACSP specifications 


ness. Easy blade release enables 


seconds! Handle and blade 
holder will last indefinitely. Spe- 
cify HYDE Roofing Knives—for 


lasting satisfaction. 


HYDE ‘cmmoce mene st 


Your jobber can supply you 
CALBAR PAINT & VARNISH CO. 


Manufacturers of Technical Products 
set ove 
2612-26 N. Martha Street, Philo. 25, Pa [sears 
— | 
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ing to FHA, and has been passive and 


ignorant, while he is ultimately re- PRESSTITE 

sponsible for the purchases financed 

under FHA. It is difficult for the con- 

sumer to be responsible when he is 

without knowledge. This would take 

additional staff, which has been asked ASPHALT-s4 TURATED 

for as essential to inspection and en- 

forcement with the supervision of : C$ 

Tide WATERPROOFING FABR| 
In announcing the organization of | nea 

the industry and consumer Advisory ne 

Committees to FHA, Commissioner 

Mason had stated several days pre 


viously: 


“Neither they nor I want to return Prompt Deliveries iain 


to the days when there were no gov- P . R 7 h 
ernment-insured mortgages when riced ig t eee 
high interest rates and hidden charges 


were all too common.” Order Now! 


C. N. Nichols, Managing Director 
of the National Established Roofing, FP RR cil ia AE AIM 
Siding and Insulating Contractors As CHECK YOUR STOCKS NOW! i ATERPROOF 
‘ith the building season in REINFORCE 


sociation has taken an active role in 
suggesting improvements and reforms 


5 > ° P $ > . s 9 f 
in the housing laws. As a result of dis- full swing, construction can’t REPAIR 


cussions with Congressmen and hous- wait on poor deliveries. 
ing leaders Mr. Nichols stated “If the 
Congress doesn't keep the homeowner 
in mind they won’t write a workable 
law.” The action taken by Commis- rated waterproofing fabrics on 


© Built-Up Roofs 
Presstite is ready to ship the © Flashings, Walls, Skylights, Gutters 
finest quality asphalt-satu- © Underpenses ond Tunnels 
4 © Vieducts and Bridges 

© Floors and Foundations 
sioner Mason seems to reflect this at- a moment’s notice, at prices © Membrane Waterproofing 
titude. you'll really like. i EET 

Mr. Nichols felt it would be im- 
portant for Congress to enable FHA 
to set up a regular examination of a 
lender’s portfolio similar to the Fed- Thoroughly saturated with high quality asphalt 
eral Deposit Insurance Corporation’s 
= = ; pong tag > aa ye on Give and stretch to meet conditions of settlement, shrinkage 
and vibration 


Heavy woven cotton fibre cloth 


Open mesh after saturation allows plying cement to seep through 


notice, and have the privilege of exam 
ining all of the lender's records per Extra strong, high bursting strength 
taining to FHA loans. Nichols felt 
that the funds for such examination 


could easily be provided by Congress : 
, ‘ : -to- lle rolls, widths from 2 to 36 inches 
out of the $8,000,000 surplus shown Easy to-handle rol * 


Maintains maximum resistance to moisture and mechanical or 
organic deterioration 


by FHA last year Unrolls easily without sticking or tearing 


An important, highly constructive, Complies with Federal and A.S.T.M. Specifications 
aml encouraging step has been taken 
by the new acting Commissioner of 
FHA and his advisors. It now remains a Prices and samples on request. 
to be seen just what provisions will 
be written into the law and how they fe ee 
will shape up when both the House 
and the Senate have had the opportu 
nity to tailor the bill to its final form. 


s 
& Presstite Engineering Co. 

§ 3778 Chovteau Ave., St. Lovis 10, Me. 
. 

. 

‘ 

+ 


Seacime Cameounes 
. . Please send me [] prices C samples of Presstite 
om “— F Asphalt-Saturated Waterproofing Fabrics. 
alk that the publicity given to the 

“suede shoe boys” and “fly-by-night” eeacnaees 


salesmen is harmful to the entire in- PRESSTITE 
dustry should be discounted i ie 
’ i ve cdiscot € In view ENGINEERING 


of the vast amount of good the new ” = Mae 2 eee ies 


provisions seem destined to accom- COMPANY y Stete —_____ _--— 


plish for legitimate contractors 


Company 
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Williamsburg, Va. Church, Built 1715 
Is Modernized With Insulation 








Rely on the complete ROSS line 
for Roofing and Waterproofing 
Products. 


Asphalt Saturated Membrane Fabrics 
— for roofing and waterproofing. 


Thru-Wall Flashings — for all types of 
concealed flashings. 


Asphalt Specialties. 
Waterproofing Products. 


immediate 
Delivery. 


Agents in 
Principal Cities 


See our catalog in Sweet's File 


ROSS FLASHING CO. 


Division of 
PATRICK ROSS CO 
P. 0. Box 98 
175 WEBSTER AVE., CAMBRIDGE 41, MASS 





RIDS BUILDINGS 
OF BIRDS 





The view above shows the completely restored Bruton Parish Church of Williams- 
burg, Va. Built in the perio@ 1710-1715, it is the earliest existing specimen of the 
cruciform style church in the United States. Insulation was recently applied with- 
out altering the appearance of the church in any way. 


Soceo 


BIRD REPELLENT 
INN mele) ii ve)l 


One of the oldest and most historic social, religious and educational center 


churches in Virginia has been modern of Virginia. Bruton Parish Church, 
like other Colonial churches, was the 
meeting place for residents in its area. 
Official government 
nounced during church services and 


people often gathered in the church 


ized by adding insulation without alter 


eee OS OS OF OS OOS ES OSES ESOS OT OC OTOL OS OL ESOL OL OL OCOD 


ing its Colonial design or appearance 


Parish Church 


structed in 1710-15 and the 


=, “ Bruto1 notices were an- 
frome: 


was con 


earliest 
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NIXALITE COMPANY of AMERICA 


115-119 W. 3rd St., Davenport, lowa 
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yard afterwards to discuss neighbor 
hood affairs and business 

The Bruton Parish Church bell tolled 
out the news of Virginia's resolution of 
independence from England six weeks 
before the Liberty Bell rang out the 
independence of all the 13 colonies in 
Philadelphia. 

Services also were held in the church 
in 1774 in observance of the days of 
fasting ordered by the House of Bur 
gesses in protest against the closing of 
Boston's port by the British govern 
ment 


Bruton Parish Church is the second 
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Colonial church in Virginia to be in- 
sulated in recent months, the other 
being Christ Episcopal Church at 
Alexandria. 

Churches are not the only points of 
interest to visitors of Williamsburg, 
much of which has been restored to 
its 18th century grandeur. There also 
are a courthouse built in 1770, the 
Raleigh tavern, the Wren Building at 
the College of William and Mary, the 
Capitol, the Governor’s Palace and 
more than 65 gardens that have been 
restored to their original appearance 
and beauty. Skilled craftsmen, dressed 
in Colonial costumes, demonstrate cab- 
inet making, weaving, blacksmithing, 
wigmaking and pewter work 





What's New 


(Continued from Page 25) 


ideally practical as a secondary level on 
multiple jobs or for the small builder who 
needs such a hydrostatic level only occa- 
sionally 


It offers a speedy and accurate method 
of setting batters and grade stakes, insures 
level tile, terrazzo and concrete floors, and 
is a real time saver in masonry work as 
well as form erection or setting screeds 
Flooring and ceiling jobs are a “natural” 
for the unit and it also represents a quick 
and simple method of contour leveling on 
the farm or in general landscape work 


One man can operate the level without 
any trouble and without error. It can be 
filled and ready for operation in about three 
minutes. No special liquid is required. It is 
packed with a vial of color to stain water 
for easy reading and comes with complet 
instructions covering its many uses 


Ventilation Chart Folder 


Wasco Flashing Company announces the 
publication of an illustrated folder on its 
new toplighting-ventilation unit, the Wasco 
lite Ventdome 


The folder fully describes the Ventdome, 
lists sizes and specifications, and shows 
typical installation \ ventilation nomo 
graph is included, for easy determination of 
required CFM and air changes per hour for 


rooms with a given number of cubic feet 


what's 

your 
waterproofing 
problem? 
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OTHER KARNAK PRODUCTS 








Patented 
Dec. 17, 1907 
Feb. 2, 1915 
Apr. 21, 1925 
Aug. ¥, 1952 


AJAX Roofing Brackets 


MAN-size — Superefficient 
ALL STEEL — Unbreakable 


AJAX Building Bracket Co. 
1551 Rydal Mount Rd. 
Cleveland Heights 8, Ohio 











scrape 1 square every 5 minutes 


On tough scraping jobs, shear off up to | 2'2 squares an hour with the new model Tennant 
Roof Scraper. Lets one man be a crew; assures you more profit on ever) job! Cleans 8” path 
—leaves smooth, level surface. Has 6 hp engine .. . self-propelling action... allows on- 
the-job cutter changes. Many exclusive features. For details write to G. H. Tennant Co., 


2568 North 2nd Street, Minneapolis 11, Minnesota. 


ROOF SCRAPING 
MACHINES 


CUT SHARP and CLEAN without 
WOBBLE or PLAY 


R. MURPHY Cégy-Sharp” 


Teaotmane 


ROOFING KNIVES 








Famous for the way they hold up under tough usage, 
R. Murphy “Stay-Sharp” blades are processed from the finest 
steel] — hand-honed to razor-sharpness to cut the roughest 
materials easily. 
Precision riveting completely eliminates play or wobbling 
between blade and handle, which is custom-designed for 
proper grip. 
For the steadiest, cleanest, easiest cutting roofing knife, ask 
Tested for R. Murphy “Stay-Sharp” Knives at your Roofing, Building 
este Supply or Hardware Store 
Quality 


for There's an R. Murphy Knife for every purpose. 
, Write for FREE catalog showing the complete line 
Over 

100 
Years 


AMERICAN ROOFER 


Slate Shingles 


(Continued from Page 21) 


quarried, upon exposure to elements a 
percentage change to soft tones of 
buff and brown; the remainder re 
taining initial color. This gradual 
change serves to beautify the roof and 
in no way affects the durability of the 
slate. Interspersed in a mixed color 
roof, this slate will eliminate sharp con 
trasts and improve the blend immeasur- 
ably. 

Varies in shade from dark gray to 
black. Minimum standard thickness 
,”. Production limited but usually 
sufficient to provide the small percent 
age frequently desired to enhance the 
general apparance of a mixed color 
root. 

Varies in shade from clear light gray 
to tones of dark gray, created by mottl- 
ing and by dark stripes or streaks, some 
running vertically, others crosswise of 
the individual slates. 

Presents a grayish green background 
with promiscuous clouds or spots mot- 
tling in dark, medium and light mod 
ulations. 

The purple color predominates, part 
being clear purple, but some with green 
spots and shadings. Practically a fast 
color. Makes a handsome roof at a 
moderate price. 

Consists of slightly varying shades 
of purple; some almost clear but usu- 
ally mottled with green; others with 
green background mottled with purple. 
\ll blend in a soft and harmonious 
ettect. 

One of the strong, fast colors. The 
shades vary somewhat from a light 
green to a dark emerald color 

—The Carolinas Roofer 





Nailing It Down 


ontinued from Paae 11) 


conditions make expenditures for 
maintenance useless, as, for instance, 
rigid rent controls on dwelling places 
With shortages a thing of the past, 
except in New York City, Boston and 
a few other places, this rent control 
obstacle is being removed. 

This neglect of proper maintenance 
and repair, particularly on older struc 
tures, discourages people from invest 
ing in or buying properties in these 
areas 

Halting this deterioration seems to 
me to be the biggest task and challenge 
to our industry. 


\s a matter of common sense eco 
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nomics existing properties should be 


odernized to keep them on the com DEALERS NOW 
sellihed somalia The fight against ! EXCLUSIVE AREAS I 


deterioration taps a vast market useful 

to our industry where labor, construc ON bé ” bé 

tion material and equipment can be AMERICA’S BREEZE or BREEZE-LITE” 
utilized in large quantities FAMOUS ALUMINUM FIBERGLASS 
VENTILATED AWNINGS 


Unending Market 


The market is not only large, but 
it is unending, because deterioration 
begins as soon as a building 1s com 
pleted and 1s present as long as the 
structure can serve a useful economic 
or social purpose 

The construction and civic develop 
ment department of the United States 
Chamber of Commerce estimates the 
annual cost of maintenance and repair 
to existing structures at close to 7 
billion dollars. As large as this figure 
is, it is estimated that if full oppor 
tunity for such work were realized, 
the amount could be increased sub 
stantially This opportunity 1s not 
confined entirely to contractors, build 


ing material manutacturers, and lend @ CIRCULARS (All Sizes) @ PORCH END DROPS @ PATIOS 
ing institutions engaged in building @ WINDOWS, ETC. @ ANY CUSTOM JOB 


activity ALU IAIN FIBERGLASS 


The maintenance and improvement DuPont de luxe enamels won’t e 
crack, chip or peel. 


“Reflecto-lite’’ all white under- ’ ; 
improved furnishings and equipment, neath. @ Won't rust, crack, peel, split, tear, 


A buckle, warp, rot, or mildew. 
furniture and electric appli Exclusive scalloped edge. al eat ’ 
Extra length valance. ad colors. 
Finest quality aluminum. All 2 oz. Fiberglass. 
munity benefits from this new pride in 


menity ence from this new rie | saat FAST — FAST DELIVERY]. oe 


@ The most difficult custom jobs at competitive prices! 
Slums Cleared @ Plain or pebbled embossed to suit any decor! 
@ Scroll posts (all aluminum) available in 2 designs! 
[It was noted that when slum areas @ Dealers: We help you set up promotion and installation departments! 


were cleared and homes renovated, WRITE TODAY FoR FREE CO-OP FIELD SERVICE 


new curtains and furnishings began to An Opportunity of a Lifetime for a Lifetime of Service! 


Beautiful, light weight, colorful, 


of homes stimulates the desire for translucent. 


such as 
ances, so that all business in the com 


appeal The s¢ prospects are certainly 


sot dats ene ocd se NORTHEASTERN METAL PRODUCTS CORP. 


drive tor more busine 5 meant also a 6921 SUSQUEHANNA STREET, PITTSBURGH 8. PA Emerson 1-2519 
drive for a better community, this is 


it 


Let us also interest our town and 


/ 


a te ie i i a a ee 


CONTRACTORS EVERYWHERE BENEFIT 
AMERICAN ROOFER & from reading AMERICAN 
> aa rn ‘ New York 16, N. ¥ SOGSER & SEANG CONERAC- 

ee See See ae TOR! You can, too, for the small 
SOOPER € tues ‘Cunue aw 9980 ‘ter subscription price of $3.00 per 
one year. Bill me for this amount: year. AMERICAN ROOFER has 
() Enclosed is a check or [] money order. all the news of the trade, new 
methods of application, new 
ideas of selling, and other sub- 
jects the roofing contractor 
should be familiar with. Use the 

coupon today |! 


OO 


city authorities in helping by cleaning 
up and repairing the streets while we 
improve the dwelling 

It is necessary for us who are the 
prime movers for better living condi 
tions to understand what the Federal 
government is trying to do to encour 
age property and community inprove 
ment 

The initiative is with each one of 
us. The need for home improvements 
and modernization is here, the oppor 
tunity is here and a great business 


OO Oe 
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prospect is here 





BIRD DAMAGE 
IS COSTLY 


Paw + 


Make this serv- 
ice a part of your 
regular contract. Bur-Co 
Bird Repellent does not harm 
birds. Write for prices 
and information about 
our commercial 
equipment. 


. 


BURR CHEMICAL CO. 


3329 Auburn Rockford, Ill. 


CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 





tos Shingles and for Metal Roofs. 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 


& Sons Company 
275 Canal Street, Cartier Building 
Providence, R. 1 
for Roofers Wholesale 


Write us Prices 

















“YOURS for 
the ASKING” 
SEE PAGE 4 
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Are Sales Basics 


loremen have been with this company 
20 years or longer many of them as 
long as 30 years. But I can assure you 
we would sell none of them unless all 
of our own field representatives, and 
the salesmen of our distributors, felt 
exactly the same way about them. Un- 
less they could radiate this feeling of 
confidence and their enthusiasm for the 
future of this equipment to their poten- 
tial customers, we would never reach 
the high degree of sales volume we 
have at the present time 

By the same token, even though you 
nay be the best roofer in New England, 
or for that matter the best roofer in the 
world, and even though you may have 
the best skilled mechanics and use the 
best material, and use visual aid presen 
tation, and use all the other so-called 
tricks of selling, you cannot possibly 
receive the maximum potential business 
that is available to you, unless you can 
transform your feeling of confidence, 
your feeling of enthusiasm to your pros 
pective buyer 


Salesman Must Believe 


Make no mistake about it, the pros 
pective buyer can easily tell whether 
the salesman himself believes in what 
he is saying, or whether he is just say- 
ing something that he read in a catalog 
and is just a mechanical speech, and I 
can't emphasize strongly enough that 
unless that. potential customer receives 
some of the confidence and enthusiasm 
signals from the man across the desk 
that is trying to sell him it will be ex 
tremely difficult to get an order 

How do you give a salesman confi 
You don’t! You can’t! He must 
himself 


den Ss 
get it 
t] ce 


you can only supply 


training necessary for him to a 


quire it 
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On Job Solves Knotty Problem 


\s to his applicating crews: they 
may rise to the number of seventy-five, 
or go down to as few as twenty-five 
He believes in a very close relationship 
the 


the 


between 
he 
superintendent can evaluate the work 
the 


the superintendent and 


men manages. In this way 


manship of each man as well as 
amount of his productivity 
\dvertising consists of listings in 


local telephone directory, ads 


papet S, 
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and job signs placed on location while 
the job is in progress. Of course 
Impey Roof Company's name and 
reputation is its own best advertise 
ment. Says Empey: “I personally 
believe that if a company will stand 
behind the quality of its work, that is 
the most effective type of advertise 


ment 


Two Unusual Jobs 


Two unusual jobs were mentioned 
by Empey 

‘Recently we completed a_ large 
re-roofing job (700 squares) on a 
transit shed for the Los Angeles 
Harbor Department. New drains were 
installed as well as new skylights and 
flashings. The job was very impres 
sive when finished. The roof was 
applied under strict daily supervision 
and inspection. A test sample of the 
specifications was cut each day on the 
job and sent to the laboratory to check 
the standard of quality and the weight 
of the material We were able to 
progress on the job and meet all 
requirements some adver se weathet 
conditions arose, hindering completion, 
but we were able to continue and stay 
within the time limit. We feel that 
the Los Angeles Harbor Department 
is one of our most satisfied customers.” 

“Nearing completion is a job with 
long Beach State ( ollege ( 1000 
squares) which is a new roof. This 
job is being applied under strict 
state supervision he specifications 
call for tive layers of fifteen pound felt 
and gravel.’ 

“To our knowledge,’ Empey con 
cludes, “the Bemis Bag Company 
considers the job done on their roof 
entirely satisfactory.” 

Impey Roof Company clearly dem 
onstrates the value of doing a first-rate 
efficient business operation, and know 
ing how to publicize it in an intelligent 


and business-getting way 
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FOR DESCRIPTIVE FOLDER 


AND PRICES WRITE TO: 


NEW HAVEN, CONN. 


STAGING 
BRACKETS 


@ COMPACT 
@ ADJUSTABLE 
@ QUICK 

@ RIGID 

@ SAFE 





€ TUBULAR BRACKET 
with arms folded. 


SimeWALL , |! ! 
PLATE 1 

with arm end 

inserted. 





< ADJUSTABLE 
BASE 

from 3 inches 

te 3@ inches. 

ONE SET OF 
FLINT STAGING 

BRACKETS 
18 sufficient for 
Staging an ordinary 
two-story house. 
it contains: 12 Tubular Brackets with 
arms, 4 Adjustable Bases. 24 Sidewall 
Plates. 























GETS THE AIR 
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for full information. 





—> CONDENSATION ¢+—— 


WHEN YOU INSTALL 


MIDGET LOUVERS 


For efficient ventilation of sidewalls, just drill a hole and 
press a Midget Louver into place. It’s as efficient as it is 
easy! All-aluminum with built-in insect screen. 2 styles 
—for indoors or out. 5 sizes—1” to 4” diameter. Write 


The MIDGET LOUVER Co. 


6-8 WALL STREET * NORWALK, CONN. 
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THE MONARCH CUTTER SAVES YOU 
MONEY ON LABOR COSTS 


Cutting, punching and trimming asbes 
tos siding and shingles is so simple with 
the Monarch thet it can be operated by 
anyone, quickly, easily and accurately 

Monarch Cutter has these features 
Notcher, Front Nail Hole Punch, Gauged 
Punch on handle, Non-breakable Malle eTs 
able Casting and Precision Blade. 
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often, its sudden rains and gusts of 


vind, its avalanche of birds and flowers 


and earliest motor tourists, offers us a 


great sales opportunity Ve know it 


is fine for business met vary the 
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Chicago 12, Ilinols 
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Cold Process Roofing 
Franchises Available 


You can become a manufacturer 
with a Successful Processing Busi- 
e: accepted and proven 
Building Material for New con- 
truction and for old repairs A 
fast selling product. On the mar 
years. Used on Govern- 
ment Buildings, Institutional and 
Homes. No inventories to carry, no 
machinery required. Rubertite 
Roofing Products, P. O. Box 361, 
Buena Vista Sta.. Miami 37, Fla 
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Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 


CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALV. IRON 


insist on Genuine Durex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


USE KOKOMO KORNERS 


For Asbestos Siding 


They save time and money, 
add to appearance and 
durability. Made from zinc, 
will not rust. Holes pro- 


vided for 


available in colors. Window! 


nailing. Some 


and door frame strips also 


available. 


Write For Descriptive Literature 
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FOR FREE 
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See page 4 
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L. A. Official Corrects 
Kettle Information 
Roland T. Robertson, Fire Preven 
tion Engineer, City of Los Angeles, 
Cal., has written to American Roofer 
& Siding Contract stating that the 
information presente | in an article on 
the Mar., °54 issue, that 
ve time by heating ket 
tles wl ile driving to work, is errone 
ous, as this breaks city and state laws 
Both Section 13001 of the ilifornia 
State He: 


ilth satety Code, and 
Section 57.58 of the Los 


Angeles Mun 
icipal Code, specifically prohibit the 
heati1 g of tar kettles while trailing be 

through the 


hind trucks 
treet 
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Aeroil Awards Joe Lynch 

North Jersey Distributorship 
Until recently lvertising ar Sales Pro 

motion Manager, Josep ’ nch, whose 


ind general contractor 
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- ., 7 
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LYNCH Ueerons EQu! 


throughout 


New distributorship is located in So. 
Hackensack, N. J. 


listributor for the com 
* equipment and general 


the Northern half 


Island and also 


in New York 


ADJUSTABLE PIPE 
SNOW GUARDS 


“Fitrite”’ “Protector” 


—[—————— — ' _nannanaseaasiatiaene: some — . . 
E (| UTILITY KMIFE 6 /j 


-U-1O3 FOR CUTTING 


A NEW COMBINATION 


Matched for Perfection 





For the cleanest, fastest score-cutting on your 
insulated siding jobs, use the Modern Utility 


Knife with these two new blades hen LP es 
Score the mineral surface with ‘‘Fitrite’’ U-104 vanized for all 


4 types of stee Bronze and Galvan- 
Carbide Tipped blade, turn the knife and wale ~ahate, tile, 
U-103, a@ long blade, cuts right through the 


i inst 
flat or corrugated ty . m — ne 
balance of the insulation metal and com oo on wo 


position removing slote 


2 Pipes 4” I.P.S 


For asbestos cement materials, just score-cut 
with the tough, durable U-104 


“FITRITE” 
3-WAY CLAMP 


A NEW VISE-GRIP MADE EXCLUSIVELY FOR US 





ALUMINUM 
MOP HANDLES 








Light weight. Outlasts wood 
many times. Unbreakable, eco- 
nomical. Will not burn! 


Write Dept. “R” for catalogues 


and prices. To protect Trade, 
please use your printed stationery. 


Wrst 20°S1 
DAVID. LEVOW ‘S330, 


Throat 354” deep Jaws 344" x %& 
A necessary tool for every sheet metal man 


Use it for on-the-job bending, forming, 
Straightening and seaming 
Price $3.55 











ATTENTION: STONE & ALUMINUM SIDING DEALERS 


HOW WOULD YOU LIKE 


.. to sell and install a luxury-type of sidewall 
covering for as little as $40 per square? 





. to work on the same or better profit margin? 


... to complete an average 20-square house within 
hours of starting? 


The valuable franchises we offer make these wonderful possibilities immediately 
available to you if you can meet the simple requirements. 


if you are a reputable dealer with an established business and a selling organi- 
zation, you may find with us your golden opportunity to enjoy the benefits of a 
nationally established line that affords exceptional sales advantages to you 
and your salesmen. 


Every property owner of a wood or masonry building is a ready prospect for our 
products which are revolutionary in exterior resurfacing processes and give 
greater beauty and protection in spite of the fact that they can be sold at half 
the price of luxury sidings. 


FOR FULL PARTICULARS, WRITE 
BOX NO. 379 


AMERICAN ROOFER 


& SIDING CONTRACTOR 


425 FOURTH AVENUE NEW YORK 16, N. Y. 











Ajax Building Bracket Co. 
American Roofer & Siding 
Contractor 


Barrett Div., Allied Chemical & 
Dye Corp. 

Bugher Mfg. Co. 

Burr Chemical Co 


Calbar Paint & Varnish Co 
‘arey Mfg. Co., The Philip 
artier & Sons Co., The M. N 
‘elotex Corp., The 

Certain-teed Products Corp 

Chase Bag Co 


Flint Co., A. W. 
Frey & Co., Frank 


Hyde Mfg. Co 


Keasbey & Mattison Co 


Kenitex Corp 


Labeo, Ine 
Levow, David 
Lewis Asphalt Engineering Corp 


Metropolitan Roofing Supplies 
Co.,, Ine. 


Midget Louver Co., The 
Murphy’s Sons Co., Robert 


National Gypsum Co. 

Nixalite Co. of America 

Nichols Wire & Aluminum Co 
Northeastern Metal Products Corp 


Owens-Corning Fiberglas Corp 
Presstite Engineering Co 


Reynolds Metals Co. 
Roofing, Siding & Building 
Specialties Manual 
Roofmaster Products Co. 
Ross Flashing Co. 
Rubertite Roofing Product 


Silvercote Products, In« 


Tennant Co., G. H 
Texas Foundries, In 


United States Gypsum 


Eskimos Defaulting 
On Igloo-Roof Loans 


(_ongress was notihe 


first place He 
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ung is good, he 
aybe 
Che interest rate + per cent, but 


et Fskimo doe inything 


ibout intrest r na evet heard of 


t * * We have 


I Lslon where he has 


numerous 
uid the prin 
ipal but not this interest business.”’ 
The Government lau the Ks 
kim wusing prograt fter World 
War II in an effort t 1 lown the 
tuberculosis among Alaskan 
e $329,000 loaned out to 
$218,000 till out and 
loans are default 


How Siding Is Made 
Insulating siding ide from a 


rigid panel of insulatis board which 


urtace iny~preg | both sides 
sic gets 


then em 


Termite-Proof Asbestos 
\shestos ement 


rmites 


AMERICAN ROOFER 





CLASSIFIED 
ADVERTISING 





Under this heading classified advertisements are ac 
epted at the uniform rate of 12 cents a word, but 
no advertisement taken for less than 20 words with 
a minimum charge of $3.00; 3 months at 10c per 
word per insertion. Check or Money Order must 
accompany copy of Classified Ad. Advertisements 
soliciting dealers or distributors, or new products 
for sale, not accepted in classified section. Address 
all communications to Classified Department, 
AMERICAN ROOFER, 425 Fourth Avenue, New 
York 16, N. ¥ 


HELP WANTED 


SALESMAN WANTED: UNUSUAL sales op 
portunity with future management possibility, re 
esenting a dependable company with 40 years 
experience in manufacturing high quality calking, 
ylazing compounds and asphalt protective coatings 
Rich, established territory open—lIllinois, Wisconsin, 
Minnesota, Nebraska, Kansas, Iowa and Missouri 
Experience and following in the wholesale paint, 
hardware, sheet metal and roofing trades is desirable 
not essential, Salary, commission and expenses, 
is full cooperation from a seasoned, sales-minded 
vome office. Please send full details in first letter 
All replies confidential. Box 376, AMERICAN 
ROOFER & SIDING CONTRACTOR, 425 Fourth 
A venue New York 16, N. Y 


SITUATIONS WANTED 


MAN WITH 21 years experience in complete 
management of Home Improvement Co. including 
Industrial work, seeks permanent position with well 
established concern. Write Box 378, AMERICAN 
ROOFER & SIDING CONTRACTOR, 425 Fourth 
Avenue, New York 16, N. Y 


MISCELLANEOUS 


WILI TRADE MY beautiful Masonr Unit 
Motel in South m main Florida Route, for yur 
roofing business, Write Box 38 AMERICAN 
ROOFER & SIDING CONTRACTOR 42 Fourth 
Avenue, New York 16, N. ¥ 


FOR SALI 1946 Chevrolet, ton and 


‘ 
ng wheel base truck with low mileage Van 
xly specially designed for insulation. Double 
amd each side for handy accessibility, with 
| 


rhead ladder racks 4 195 Molloy Woolmaster 


wing machine equipped with LeRoi motor 


and 

tch, heavy duty compressor. Priced for quick sale 
Replies to Box 381 AMERICAN ROOFER & 
SIDING CONTRACTOR 42 Fourth Aver 
New York 16, N. ¥ 





“ASBESTOS”—The Magazine 
Keeps you up to date on happenings 
in the Asbestos Industry. 
Gives facts about Asbestos, techni- 
cal developments. 
$2.00 per year in the U.S.A.; $3.00 
in other countries. 
“ASBESTOS” 
808 Western Saving Fund Bldg. 
Philadelphia 7, Pa. 














Letting roofing 


Sure, business is good. But why not make 

it even better? Why not sell high-efficiency 

Fiberglas* Roof Insulation every time you re- 

roof? Nothing could be easier. (Except perhaps in- 
stalling Fiberglas Roof Insulation.) 

Just tell your customers how Fiberglas Roof Insu- 
lation claps the lid on sky-high fuel bills . . . saves on 
air-conditioning equipment and power (or keeps build- 
ings cooler without air conditioning) . . . is fire-safe, has 
sufficient resiliency to absorb shock and pressures on 
felts without rupturing, and is exceptionally durable. 
Fell them how it pays for itself winter and summer... 
pays off for years and years, 

And watch this truly modern insulation practically 
sell itself! 

Our factual, colorful sales literature will back up 
your story, make your selling job even easier. Ask your 
Fiberglas Roof Insulation salesman for a supply next 
time he calls .. . and get a grip on extra profits on every 
re-roofing job! Owens-Corning Fiberglas Corporation, 
Toledo |, Ohio. 


Insulate when you re-roof! 


hi BERGLAS 
Distributed by 


CERTAIN- TEED THE FLINTKOTE 
PRODUCTS CORP COMPANY 
AROMORE. PA NEW YORK WY 


and through Fibergias Sales Offices 








when you re-side the RIGHT way using 


Silvercote 


SIMPLEX REFLECTIVE INSULATION 


Cuts down harmful condensation 


Silvercote Simplex is an approved breather 
type paper. It allows moisture to escape; will 
not act as a harmful vapor trap, making it 
the right product to use as a sheathing liner 
under siding. Moreover it repels water, stops 
wind penetration. 


Keeps jobs looking better longer 


All these benefits help you sell the kind of 
re-siding job that promises lasting beauty 
and protection; makes satisfied customers. 
Yet it costs only a trifle more than ordinary 
sheathing paper—does not smudge the sid- 
ing; saves clean-up time. 


SELL THE SILVERCOTE “SILVER LINING” 


IN ROLLS... 


For an extra profit suggest an application of 
Silvercote Simplex to attic floor joists. Keeps 
homes up to 15° cooler in summer, when prop- 
erly applied. 


Full efficiency of SILVERCOTE is achieved 
only when reflective surface faces %” air 
space. However, in most siding applications, a 
Ye” air film exists, permitting SILVERCOTE 
surfaces to reflect radiant heat. 
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ON BLANKETS... 


With Silvercote now available on brand-name 
blankets, you can offer the ultimate in home in- 
sulation. Ask your building supply dealer all 
about it. 
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FREE! Start Now! 


Fill In! Mail Coupon! 


SILVERCOTE PRODUCTS, INC. 
161 East Erie Street—Chicago 11, Illinois 


Please send me free samples and free book—"The Story of 


Silvercote Reflective Insulation.” 


NAME__ 
FIRM___ 
ADDRESS _ 
ee ianicincs 








